
STAFF REPORT

Meeting Date: April 19, 2016

To: Honorable Mayor & City Council

From: Megan Roach, Marketing and Economic Sustainability Manager3

Subject: Beverly Hills Conference and Visitors Bureau Fiscal Year 2015-16
Programs Update

Attachments: 1. BHCVB Fiscal Year 2015-16 Programs Update Presentation
2. Beverly Hills: The Future of Luxury Report

INTRODUCTION

This item is a presentation from the Beverly Hills Conference and Visitors Bureau on the
status of current programs and initiatives, including an overview of the Future of Luxury
Report. Each year the City provides funding to the Visitors Bureau through Transient
Occupancy Tax (TOT) and the Tourism and Marketing budget.

For the current 201 5-16 Fiscal Year, the Visitors Bureau received $3,829,202 in funding
to conduct marketing activities to ensure Beverly Hills remains a relevant and top-of-
mind luxury destination for visitors from around the world. As part of its contractual
obligations to the City, the Visitors Bureau reports the results from these activities to the
City Council on a regular basis. The staff report and attached presentation include
highlights from these activities for the first half of Fiscal Year 201 5-16.

DISCUSSION

The Beverly Hills Conference and Visitors Bureau (‘BHCVB’) is contracted by the City to
conduct a variety of tourism and marketing programs promoting Beverly Hills. Its
mission is to promote Beverly Hills worldwide as a stay/shop/dine destination through
marketing programs that build awareness and drive consumer traffic and revenue to the
city. BHCVB’s four primary areas of focus include: (1) grow demand for the destination;
(2) leverage strategic partnerships; (3) enhance the Beverly Hills brand; (4) and ensure a
vital Visitors Bureau. Below are highlights from some of the activities BHCVB conducted
during the first half of the fiscal year to promote Beverly Hills as a destination:

Group Sales Efforts
• 707 room nights booked for a total of nearly $500,000 in revenue. This figure

includes an estimate for room night revenue, as well as revenue for spend on
incidentals in the city, and $76,000 in food and beverage revenue.
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Interactive Activities

Website Highlights
• The Search Engine Marketing campaign received 83,209 clicks to the domestic

website, a 35% increase from the same period last fiscal year.
• 41,903 total visits to BHCVB’s Chinese website, a 61% increase from the same

period last fiscal year.

International Activities

Global Summit
• In December 2015 BHCVB held a summit with representatives from around the

world, including India, UK, Brazil, Australia, and China to brainstorm how to keep
the Beverly Hills brand fresh and innovative, The summit included a dinner with
stakeholders and a sneak peek of The Future of Luxury Report.

China Ready Seminar
• On November 17, 2015, BHCVB hosted a China Ready Seminar at Montage

Beverly Hills in partnership with Visit California and UnionPay and nearly seventy
local business partners attended.

Additionally, as part of its efforts to ensure Beverly Hills remains a relevant and top
luxury destination, BHCVB commissioned the report ‘Beverly Hills: The Future of
Luxury’. Following the City’s 2014 Centennial, the report positions the city as being
forward thinking and ready for the next 100 years. The report identifies emerging trends
in the luxury sector; from the effects of technology, evolution of inspiring collaborations
and development of enhanced brand spaces, to new behaviors among younger
generations, loyalty to heritage and practices that are tried and true, and the
establishment of new markets. The ‘Beverly Hills: Future of Luxury’ report is included as
Attachment No. 2 to the staff report.

FISCAL IMPACT
There is no fiscal impact associated with this report since it is for information only.

RECO MM EN DATIO N

Staff recommends that the City Council review the Beverly Hills Conference and Visitors
Bureau Fiscal Year 2015-16 programs update, including the Future of Luxury Report,
and provide feedback as appropriate.

Cheryl Friedling
Approved By
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Market Performance Year-to-Date

I

TOT was flat for the first half of the year, however we did
see the following positive performance metrics:

• Average daily rate up 7.6% - higher than any other
corn petitor

• 5.9% growth in domestic visitors

• Increases of, on average, 58% in the following international
markets:

• Saudi Arabia
• Qatar
• Australia
• Switzerland
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Group Sales Bookings

707 rooms booked for consumption within fiscal year I 5/16

• Projected room revenue = $300,000

• Projected revenue for incidentals (food, shopping, etc.) = $154,000

• Food and beverage revenue for booked event = $46,000
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Interactive Highlights

____

_________

• 35% increase in traffic to domestic website

• 65% increase in traffic to Chinese website

• Social media follower increases of 4% (all sites)

• More than 390,000 emails distributed



Domestic Highlights

• New York Sales Mission

• PR Impressions = 218,820,014

• PR Stories = 73
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International Highlights

-

• Mote than 200 new contacts made through
participation at international trade shows

• Over $45,000 in revenue from international FAMs

• Media Impressions = 135,886,192

• PRStories= 171
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Visitor Center

• 8,703 Visitors for the Period

• $4,459 in Sales

• $333 back to the city for licensing lees

• Visitors from:
• New York Tn-State Area
• South
• Local
• China
• Japan
• Australia
• UK
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A Brief Description

• A report conducted on behalf of Beverly Hills CVB to give insight into
the future of luxury to keep the destination relevant in the current
market place

• Examines the current balance of the luxury market
Where do the Ultra High Net Worth demographic live and what
are the behavior patterns

• Defines Luxury 2.0 or the current luxury environment

• Calculates the characteristics of Luxury 3.0 or the future of luxury
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Luxury 2.0

• The Luxury sector has been wary of the fast moving fads of the
technological world. However luxury brands now realize that in
order to remain relevant they need to increase their digital presence.

• Luxury 2.0 embodies the digitization of the exclusivity.

• Brands must be omni-channel — to include ecommerce, social, in-
store, etc.

• Social media is now a central hub for fashion influencers and
tastemakers to share their passions and for
brands to debut new lines.

• Hotels are developing smart services available
for the smart phone generation.

• Wired wellness — ex: Hermes Apple Watch
and Headspace (digital mediation)



Luxury 3.0
• While the importance of digitization of luxury

remains important, consumers will seek out
more original and authentic experiences that
cannot be seen or bought online

• The future of luxury embodies a return to old-
school precepts and consumption with a
conscience — having a positive impact on society

• Heritage and narrative supporting the creation of
a brand experience

• Localtarian

• Sustainability and craftsmanship

CONFERENCE &
VISITORS BUREAU
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Luxury 3.0

.4’

• Prime-grade sourcing and “No-go”

• Innovation and the outsider

• Mindfulness and the ability to disconnect

• Menswear revenge

• Millenials making art social

• Museums as a catalyst
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Results to date

This project will have an 18 month shelf life as we
continue to pitch it and receive coverage and
commitments globally. To date:

• Distributed to more than 6,900 media
• Total number of global stories: 36
• Total global impressions: 13,580,958
• Total interviews: 129
• Events to come in China, India and Australia
• Committed coverage to date: US, UK, China, Australia,

Brazil
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FOREWORD

Beverly HIf p one of the world’s In order to be forward thinking,
‘rest rncetod dostiriatinnu for it is critical that we be open to

gonnratrnic her haaii rynoiiyiiwus rnnccatroii arid fresh perspectives
with ref iimd lrinuiy arid urn roofed This thought-leadership paper helps
service In cider to reiriaiii a leader to identify emerging trends that are
ri lvrsrthe city niust otay fkiki evolving in the luourysaotcr from
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y000ger generations, leyahytc
As the primany marketing arm heritage and prantioerthet are trmd
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and bre that have made Beverly Becedy HOs Conference
Hits chat ito today. Heoeuer. it & Vrstcss Ecr000

is mpuntant that ow cow shdt cur
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EDITORIAL &
CREATIVE TEAM

Jute Wagner, CEO
Beverly bob 8 Victors Bureau (BHCVB)

As the designated rniarketirrg organization for Beverly HWy BHCVB enhances
the economic and social vitality of thecommunity by driving incremental business
to hotels, retailers, restacrants arid attractions.

Editorial
Clara Le Fort IN(K)

I N(K) sits within the Lvvhfend Group and is run as an agency that creates
fuxury content. tN(K) works both as an incubator of creative ideas and a business
strategist that fosters luxury content globally.

Report Design 8 Production
LUCHFORD

knuebeverlyhilir coin
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This report bobs at who
is consuming the city’s luoury
goods and services, and
tho different spending habits of
UHNWIs, Generation Xers, Baby
Bnomers, and the innrearingly
influerrtol Milbennials Thir bait grnnp,
the first digital natives, are greatly
influenningfuture trends thacbs
to their deoot’mrrto smaephaees
aid sooial media platforms. They
bane the same appetite for bvsarg,
but different tastes and nalues from
theirforehears, mabing it harder
to marbet to them

To hegin, the report esamines the
manno-enenomic landsnape, paying
particular atteetiorrto these pants
of the word host renoaeringfmm
tho 200g neness’wn. The tnp 10
cities by their UHNWI pepulatierin
will he dentdied, with their ditfererrt
dewwgmph’ws and rpending
pegnrns entlined and cemparrd to
Beoerly Hilts.

Ic the second nhapter, the state of
faeurp today, or LUXURY 20, ir
eeplored Here the repent details
hew luoury has heen slaw to
adopt technology het nonetheless
found itself transformed in recent
years B-commence hen beneere
a nital retail cheniml, with fashion
mw tahingona social dimennsicrr.
Additionally, this chapter leeks at
hew tenhnodgy has changed the
henpitality industry and hew enen
wellness has gone digital

But the task at hand remains
determining thn future of lusnry’ the
trends, rnnooatiorrn arid ealues that
will constitute what this repent is
calling LUXURY 30 These icelede
emrriohennel retailing; enharwed
brand spaces; the enrergenee of
menswear nsa retail innovator; a
move away from overt branding
te undenutated NeGe goods, an
eniphesis en pere lunury including
sustainability arid “bceharian
souming; oellheing and mindfulness
heing tabee to the neat Ieeel thneugh
sati-fact’mn’, collahenatmos with

the art world; Millennials mabing ant
social; ed-school pmcepts each as
seruice and crehnmanehipretcrning
te the lore, end, uhimately, lucury
geingfull circle by sernining the
desire to go aft grid This new lueury
it eli eheuteepeteecen which lire in
the heait, hecbnd up by the hest in
hespehe mmmc

The felbcwirrg pages demonstrate
esamples of these themes from
amund the word and also point
tothone brands, businesses and
inrstitut’mns that are already lending
the way in Becenly Hills- from
eoc-fr’endly couture and vegan we
cream to the luos fashion cutlet with
a meftep champagne danbandthe
restaurant hesting visiting food stars.

With its warm climate,
lush landscaping, md-century
modern amhitenture and historic
cannedronsto the macin induntry
- as mcli an the sterns, hetels and
restaurants egering LUXURY 30
- Bncnnly Hills will centinne to he
reneredas the nprtnme of lunury.

INTRODUCTION

Anviglrlmihvrrdvfneme
34,bSS rnnidnvtn and nicaipciatcil
iv 1914 by cprrvvlarrrin who laiicd
tnlcrrl nil bvtdirconerwl waivr
icrtearl. Bcecrby Huh iv, pen
hannnlmld. TO timns ceahlriarthair
thc US aveiage Dncpite heuiurg

urn 01St’ ul bc ynpuhemv clthc
state ef CaSfonmva, it in hecm tua
dnprnpnitiorately targa uuumher

p. i.;, p :_i , ,‘; of uhrahnth ect ccith ind.uduchc
SUHNWIcm ninlvding mglrt nI LAn
27 bhhwnnirec
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Tmre&ithe s itiusurious
nst station its craned
Dseer Lsrgl s Msunnns
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The luxury customer demographic is shifting
Before unveiling the future of luxury and highhghting
those cities best placed to provide it, it so important
to reveal a ittle more about ultra lugh net worth
indindaah (UHN WIsi including therupending habits,
where they reside and how they travel
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Shifting Dnningraphws

SHIFTING
DEMOGRAPHICS

At least $30 ‘The notion of luxury rhangns
million per household wdlt places, eras and pespln’te Nsnde

____________

an lraainga notocitlr nI China has the fifth largest
at inant $SDirvll•inn per lrnnsnhnlrf, rrowborofuhra.s’oh consumers,
at lee court there were 00cr hehind the US, Japan, the UK and
(99,235 UHNWI5 in the ,n,rrld Germany, wth the maiwrity of ts

T widr a nernbr,ed not worth 0f 5377 brlliertaireslioieg 0 Befog, Shanghai

J I trillurr TI rep are any bnrrrd’s greatest and Shesahen. Combined Asian
annnt and the asidmrwe that rn rrmrt UHNWIs now held more
greatly noontmf total wealth (estimated at $59

triter) than those in North Amerina
According to the 20t3 (estimated at $55 trillion)

Starnhsstttreeese,t Wnahh.X/UBSrepng,65%am Settehethelargasteooswmy
tmwhe rmrttathrs defined as self-made, 9% have ietheworld by 2024, according to

porely inheritedtherrfogones, and the 20t5 Huron Report, Greater
an additierral (6% iehenited money China hnnlodirg Hong Kong
and grew their wealth from there. Manan and Taiwan) is currently
UHNWfs as a mhele held 3% of heew to 7(5 US dollar bilheeaires,
the world’s entire reaf estate
poefnhe (worth $5 trillion) and, Althengh the Chineso economy
to empharise theirtaste for lasory tsdoveleping fast, it is ierportarit to
90% choose to spend $250,000 roongnise that the US contains sio
a pear on jewelry It is interesting of the topfO luouryspeedieg cities
to note that salt (2% of UHNWIs iethe world, As ootlirwd ir Kn’ght
are female. Frank’s 20t5 Wealth Report these

are defined by their Isoury store
footprints, boor p sprildieg growth
and UHNW( pepnletioes. The
US remains the world’s bill’onaire
cajetaloth 537 ietota( wth 91 in
New Yorb City alorm, the hghest

sorneritratron of billianaires The deoelopedeoonemies of the Demand from Chinese
by pepolatron of any oty inthe US arid Rnrope stand to bereft the corsomers, matore consumers
world By 2024, the US UHNWI rrrortfromthe erpandirrg Asian, in the US, and Japarwre shoppers
pepolation is projected to iecmase Indian end Mlddle Rosters erlddle rotornrngtn bonny goads haoo all
from 44,922 to almost $1,000 nlasses’treoelirrg to (usurp hobs arid helped to share op this grooth.

boosting sales For sonh toorists,
The economies of the Middle Rast deseleped markets oBer soper’mr While the US market u repented
and fndie are also on the rise In psodaot selent’on, aoailabilty and to dominate in Lousy spend heyord
20(5, Rain & Cs sarrkedthe Middle adsantageous price comparisons 2024, it is interesting toseeohem
Baa as (0th amoog the np global doe to high imperttases in their thn morld’s UHNWIscorreritly
l000ry markets in the world, noting home ooontr’es The gleheldoty’ neslde, where else thoytnaoot
an t(% serge in the coiisompt’mn free market )airpoes, orolse ships, to, and what oar he gleaned about
of losory ponds, primanilt drioen dott.fren areas) reanhed$60 bill’mii their charging speeding habits,
by as ioosease in toorism during is rononor in 20(4, oxh KFMG (he fofleoing pages pronlde a short
20(420(5 Catar,the United estimating it will reach 5(00 billion iss’ght iota the top (0 world ogres,
Arab Bmiroates (UAEI and Saodi inthe nestdenode as defined by their pwpulatons
Arabia are rated as the region’s of UHNWIs )with inoestable assets
three siajor economies, walt bosory The noerall global losory market month above $30 mill ian) arid
spending portico1arly impressioe enseeded 5(5 trillion of spend in ifloerate some of the emerging
is the sopesoar market Rare & Co 20(4, oth sass and hospitalty treeds end domographio shiftsthat
used this pattern to highlight whet the biggest gmoth areas. But that boon shaped the repent’s cnnolos’ons

called the rise of the ‘herderless growth is slewing in 20(3, locust we the future of lusory.
consumer’ Hwoecer, the ooontr’ms goods grew 7%, and in 20(4,
with the highest spend on (usury growth slowed to 5%. This slower
goods in 20(4 remained the US pace, hamesen, is more sostalealde

15734 billers), with China, France, and reflects the ‘new nesmal’for
Italy and Japer making op the nest lusory goods as the gtehaf economy
$72 B billion between them. oomrtieues its steady recovery frees

the fioaroial crisis of 2005.
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co Lorideii is the
world nepitalfor the super-rich,
the epicenter of which is the small
district of Mayfuir, 0hich includes
the city’s greatest concentration
ef luoury hotels, Miohelis-storred
restaurants, artgoller’es, auction
houses end designer heutiques
The startieg pricefera pied-a-terre
in the area is £5 roller, withfamily
homes rising to £40 million.

Aesonding to Knight Franks 2015
l000ry spending indee. London rates
aS out of 10 for its luoury steoe
footpniet. The UK is pro)eoted to
osertahe France and Italpto hecoem
Europeb leading usury shopping
nrorket in 2018 London’s market
for fuoury items )defioedasohehes,
goods and accessories priced
at noes £2,000) is demiratnd by
)ewelry followed by art watches,

wire and non The otyb UHNWIs
also spend the most of any of the
topiC cities ors premium trouel and
imported luoury goods

s-rc-J2 Ertoir has
traditionally bennthe romher ore
dertiratiurfor those seeking
new domicile, owing tots oluster
of businesses, international
appea) heritage and denroorate
instituticrs, according to Liem
Bailey of Knight FrarL Other key
attraotiernfor these indioiduals
are its relotioe security financial
iertituticnr, schools, heritage end
transparent legal system With
super-rich Milionirials inoreasinrrgly
Iropping from city to city during the
pear, London’s neutral Rornpoais
location, time core and hub airport
make toereenient to niooe froei
east to wertondoice oerra,

Osorr:o,o With high irooma tan Regarding spending on
145%) and inuiheritoore tao 155%), lurury goods, Bair & C0 has
it is harrferJapan’nsoper-rich ioertdind thet Tokye’e super-rmh
families to held onto their oeahh nalue indiuiduality, mosiunry onto
across gerserat’wns, this mop hethe moreenoiceise lahele when a brand
reasen whp mary are mesing from heoemes mairstreani, With the
Tokyo to Siungopom or Australia Japanese soetoer of gibing,

esenfroit has a lonury dimension
r .rc; :5 c’:.’:’g cii’ in Tokye Atthe Sembibiyo fruit

Japan’s super-mb am oersiderably parlor, a hard-polliootnd Yoheri
less wealthy than their counterparts oartaloupe retails fer SlbO
elsewhere )in2012, thetop 1%
earned $240,000 compared What’s snot? Later in this
te $1.2 millmir in the US). report, the rise of artisarebip and
Coneequertly, in Tokyo there is “looaherern wilf he diseussnd. It
far leer in the way of ostentatious ouulo be argued that the roots of
property with many rich Tobynites these global trends nan he traced
uptiuuig nra reonird residence in the to Tokyo. Where predaution ft
mouotarr resort of Kawieawa restrictnd and a nememodity is

scarce, goods can aoowe Usury
collectible statue bared on their
prnoeiwree and aeenticrs to detaiL
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0- vi vua According to the
Economist Intelligence Units
indnentgnods, Siegapone has now
nvnrtaknii Tokyo as the world’s
most espensice city and, by 2023,
it is expected to he home to Asia’s
greatest concentration et UHNWIs
Its political stability, basirmessfocas
and gnawing statas as a hnanciaf bob
am attracting the rapes-rich It a tha
namben two UHNWI aacand-hamo
destination, altos tho UK

Whatareiiv; r,ivi,v, C

In a 2014 sarusy by Affluent
Insights, 74% of HNW (those with
eoer $1 sicIlian in maaeable ossets(
Singapore raaoloirts aad that while
hay researched gaoda online, they

prelorredte apend in phyainal atones,
wyh design, quality arid eselasiaty
rated astheir hallmarks of laoary
60% of these saraeyed said that
they dd their larary shopping while
tramling, with 48% of disomtianary

‘sVhvr’,s’urr1 Stamp-daty
en second haeras has been
increased twice in recent years
in an agempt to calm the ofty states
property market, Fareign bayers
mast pay stamp daty tar at 15% and
permanent resderrts (Icreigners on
lang-term pesses( at 5% err second
and third homes ‘As acaeseqaenne,
inoesters are baking to divest this
investment ieta real estate assets
iii other markets, like Landwe and
New York’ acnnsdirrg ta Didies son
Daenihen iii Bawleyo’ 2014 Wnahh
lesighte report.

na According to Knight
Frank, growth iethe US emans t is
‘becoming a bigger target for safe
haaenweahh flows franr Earepe,
the Middle East arid Africa.’ So
mach ow that, by 2025, New York
City is expected to avertake London
at the top of this list of UHNWIs
by population.

JYn’vin_’vnhvvn.vnnn/,’qvn’?
While lasury pmperty worldwide
iriaroaeed in price by 2% iv the
lest peas, in New York City that
figure waslS 8%. lethe Santiago
Caletraca tower in Lewer
Manhattan, eoerpapertment is on
the market for noes $35 millan, lice
years ago, ewta single apastmaet
ir the city went for that aeiowril
The city is alsoa merle leader in
maiwy management 20% of the
$1 trillwn incested in hedge funds
worldwide is incested in New York

Doe to law taree, they haoe more
disposable income thar macp of
their coanterporte who lice ie other
cities en this list New York City
eeeidants spent emre than $25.5
hilton air personal luxury goads last
year, inane than the whole of Japan,
the sesend-kigqost market

-- j

#3, SINGAPORE
3,221 RESIDENT UHNWIS

spending going air trave(
aucomerndaticn and oeper’envos
(16% os air tickets and 12% each en
esper’emes and hotels(. lea similar
report (May/June 2015X 66% of
HNWIs polled said that they travel
for leissre toe to fear times a year,
while 13% traselap to nine times

Sea Conk 0i0 sit5l,m hone
iI,e taitsleronCennnsi

t4, NEW YORK CITY
3,008 RESIDENT UHNWIS

City Philaethmpy is a maigrtresle kOivin ‘rn9 EetaJ asneants
amang the city’s soper-nmh 10% of lee mare of the US economy than
US’ 63,000 chasitable foandatians te almost any other ivdustr’aliend
are hased in the city Eves, in the eoaetry Eat analysis of ‘Eleuk
midst of a renessiee, the Museum of Friday’ and “Cyber Monday’
Medere An was able to raise $858 speeding eoerreseetyeare by
msllicn ix doratiees for its new LPL Eeseeah suggests that retail
handing. ‘There are so maey wealthy speedieg at holiday times is ie
peeple hare that haieg rich isn’t a denliva, with consume rs startinngg
distiegaishing chasastedete, pea to spend money we eoyesicmes,
haoe te he intelligent and sweiallp gihieg epa treatments, concert hall
useful: says Mitchell Moss, an urban tickets ereeperssiue meals This
pelay and plereing preferrer But treed fits with the glehal denlirm
New York City’s UHNWIs also like ix predictable ‘seasons’ for retail
to spend en themselues. speeding and the emergence of

peon-round, hardesless lunury
services speedinrg
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Overuiew Lueury goods
retailers in Hcrg Kong have been
hit by a declree in visitors from
mainland China, due to shifts in
gifting bahauior, and steok market
and currenvy devaluations But
the nityk residents are coking up
for that shartf all. Hong Kong is
the top vity when vorii&ring the
perueritage of super-rivh residents
who own lusury goods.

What are Ccv vu c’ cii’
Arvording to global market
researvhvempaey 1pses, Hong
Kaug’s super-huh love to travel
taking five leisure trips a yearard
speiidieg $11000 annually on
travel Idouble the average for
Arias wealthtl. Like New Yorh
City Hong Kong has a leeg
history of philanthmpy and affluent
families setting uplourdatiors
A report by Coutts found that, in
2013, 5935 millwe wes ginen in
individual vharitable donations
ef ooer $1 million,

k’uCir,-rcui’HaegKeegfiedstse8
vonipeting lvr wallet share, with the
nity losing to emerging destiratiuns
for Chinese traoelers sunk as Japan,
Thioland and South Korea Agility

Research & Strategy has also
pointed to saeie key ddferenves
speeding batweeo the sity and the
Chiirese mainland, ira sumey of
73b afflueet resideets split betweee
China arid Hong Kcrsg, itfeurd that
the Chinese verisumers defined
watches, bags and jewefry as their
most ietenesting’ lusury purvheses,
while Hong Kong residents
prwritnaed lusury trasel, nrwluding
rruises and round-the-world trips

As opposed to an ied’mator
of global lusury trends, Agility
suggested that this hehen’wr
ref loots the Hong Keng market’s
maturity in bath uenses of the word,
its sewparatiuely elder residents
have already beer thmugh the era
of luourygowdsanqaistinn being
eopar’wrued by China’s rawly
ewabby Ruder Finn 8 lFSOSs
2015 China Luaury Farenast
buvked up this insight Whereas
loserp trauelers from maieland
China seek shepping as the number
arm priority wheetraueliog, Hung
Kong usury traeelers are seeking
more esporiestiol trauef, with line
dirhng, eotortaiameet and spas
as their pr’wnit’ws

O,ccni”a Germany’s super-sob
arefairly evenly spread out acwss
10 of ys cities Furthermore, they am
seeing semythirig of a neetradintion:
while the veuntry’s GDF gruwth
was nrly 03% in 2013, Germany’s
top 100 earners saw their irromen
increase by 53%,

What are they eynird:og en?
Traditionally Germars heny
spent less of their reuntryk euyrall
GDF en bossy than thy Frenub and
Italians, butthat p’wlureisnhangirg,
According to rensuhants Roland
Bergen, the German lusury market
is growing about 5% lager per
year than the overall global lunury
market with the strongest year
ouer-yeargrowthl20%l in
designer nlothieg, acuassarios,
matches and jewelry

While Muniub is the top nity is
terers of spending, Frankfurt’s secret
weapon is its airpar5 the third-largest
in Eurwpe, whiub has developed
its Iseury retail offer, acuruing $3??
million in retail revenue last year

The city sees a year-round
global rrrlluo of busirwss people
coming in for poblishurg, autonrobile
and aruhiteuture trade lairs, arid
Chinese travelers make 3R%
efthelrtotal German spending
In Frankfurt much of that at the
airport, irs order to aitrant and retain
usurp spenders, Lulthairsa now
has as entire terminal dedicated
to f:rst-ulass passerrgers, offering
line dinieffi marble kathruonrs arid
Fcrsvhe car rental

I”’ - -

#5, HONG KONG
2690 RESIDENT UHNWIS

___

n-’

Frsrktuit sbitrnsluuLra
rnes,drrhetnarrald,snct

#6, FRANKFURT
1909 RESIDENT UHNWIS

khhet’s urert? Mast understanding
of the usurp goods market is derend
from HSBC’s aerrual spending
report and its talk uf hard Iwatuhes,
jewelryl and “suIt lappamll
iveurpguuds Mare revantlp
the Gorman business wagering,
Wirtschaltswnshs, partrwred with
ccrsuhants Bissalski 8 Cempeep
to deeriop a German definitions1
luaurp They suggested that Germae
nonsumars are mast likely to spend
ee buourp glassware, porcelain,
domestic appliances and oatlerp

Among Germans’ mast ualuad
brands were Gaagerwuappliarues,
Lange & Shkne watvhns, Decor
gardenlurrriturearid Farseke
automobiles. Their desire for
respected, hand-crafted goods
mirrors Tokyatsc’altastiorito
detail wkich supports the ecolutwe
ala global lunary trend fenased
we artnseeship and level sauriong
discussed later irs this report
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Cow crew France is the home of
rndustnalreed usury goode - leather,
teotiler, fine wines and jewelry-
the combined purnhase of which
contributes $229 billmnto the
global economy. Heoeoer, in 2013,
presideot Hnllurde’s proposed 75%
irmonre tee rate on the cc corning
eunrEl million resulted in one of the
largest-ener drops in the numhernf
modest UHN WIs (down 71%)

luther are they epnirdrriy no?
Fone isa leading destination
for lueury retail and France is the
world’s numher ore destination
for toe-free shopping, ahead of the
UK and Italy Tourists fmm China,
Possloand the US aretheb’ggost
spm crc, mob mtailers employing
China UniorFay terminals and
Mandarin-speaking attendants
to oapitoliee cii Chioesenisgors’
spending power

JVhnrr .rcrr2Tofurther
serums this rise iii global l050ry
tourism, Fops has irrrorsted heonily
is fmsprtalny With the refurbishment
of the Rita Fans and Hotel do CyIlon
hotels, Fans will hone increased its
suniber of fine-star rooms by 50%
isa decade to 00cr 2,000 is total

Oeraeo The greater
Osaka area - tbo seoond-largost
metropolis in Japan oyh a
popolatmnof 18 enllion - has seen
the numher of muhimrtlonairns
in the city rise by 52% kin the lass
10 years. Along with Tokyo, it has
benefiged from Chrnrssorritors
increase in wealth and submquent
spend Is recent years

What arc rhry sywid,ry an?
According to MuKinsoy. Japan’s
snnond city is rotod nunrhersoosn
in the world for spending on lueury
momens000r and number 12 for
oosmetms As in Tobyo, it hen once
e rise is lanai lueurynonsumorn
identifying as less ostentatious orrh
51% is HoKinsoy’s suroep ogroerrrg
that shooing off lunury good5i5rs
bad taste, sompared to 2d%
ice pears ago

lb “—- Booenlp Hills Ifra Future uf Lsioriry Man ro-Enoronnus —‘
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# PARIS
1r521 RESIDENT UHNWIS

Oa5a Coma
rremut from

irtirirmnnem Gender

The Asian taste for men’s fauhon
has hegunto bo roplinated or Fans,
whew mensmear, cmos lusury hegs,
small leather geods and jewelry
hooe elf seen gmwth, another trorrd
dimussed later in this report

lao N&isDnCaifrrdral
from tire nmr hose
Atom n,ecolton,uen rktlw
incendsymbyrllarrer

#8, OSAKA
1471 RESIDENT UHNWIS

k’snanii,nirrOsahe’s
gonernoort rr morbiriq herd
to establish las a lusury retail
desrinatori onh the dnneloperent of
unique luoury shopping eoperiences.
Namhe Farks is putting stores in a
muhrmory porklandtnrraneeonteet
ohrle Pinko City isa resort well
built on reclaimed lord



Qcmsiewfe 2004. there were
four bilienaires cc China’s Hurus
Report list. By 2015 that number
bad risen to 715 There are a further
60.000 iediuduafs inthe rountry
worth at least $200 milhen and.
Hseun estimates, fcr euery heuwn
bitrtcaire there is at least era
unreported bilIwnaire

bbhcata,ethe:’rocnd.,w nrc?
Chwose pomhaeing power heoms
cw hescdr. 2% of the country’s
wealthy account for 33% of the
uwrldheisuryspendieg lea
ewuntry where all the meahh is ceo,
ostentatious rpecdicg a still the
rwrm. There were 3,000 priuato
yachts in Chioa in 2015 but that
number is projected to 6cc to
100,000 by 2020.

It.:’fl’ ccli Birth rates have
been rising in Beijing fur a deoade,
so, while spending cc lucury goods
is coding, children’s brands are
accelerating Rnllectirrg this shih, the
city’s malls are beucming ‘lifestyle
centers cllehcg cod, fanhwe and
entertainment

bhhat are 6 cI pro: :4,, .y in2 In
recent years. the Stunehage Group
Irac reported rlrght falls in lucury
price irflarwn icr Switeerland dun
tc the inonease in calve cf the Swiss
Franc ugainst ho Eurc Spcndircg an
so-oalled incestments cf pass’wn
such as art and autuowbiles
has riseo, as has participation in
ecpensics leisure adicft’es such as
sUing arcd yachting.
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#9, BEIJING
Bernadesgcsdbs0Mh

1408 RESIDENT UHNWIS

Similarly eapmnsiue esistacratc
psasuits such as egvestniarcism
are on the 6cc Hewncer Uaury
spnnd’ng docliced by 15% in 2014
due tea gnoernmerct cnacbdcwn en
ccrmption laadingtc a 25% fall ii,

gfting b4% of the ccuritrys super’
rich plan to emigrate, but mast want
to retalo a presence in China with
the US as their preferred second’
heme dcstnctwo

#10, ZURICH
1,362 RESIDENT UHNWIS

hhem A’sfecrncctloeh

leehont hsuncncrwCk’uha’J
ce Chucnr ci Se cr Ps er

C,ecu:cwAt 27% cf its
3bb,000 popsdaticn, Zurwh
has the hid ighestdensity of
millionairoresdects icthe word

after Menace and Gmooua. She
n:uoh larger Now Ycrb City

lBd millicirl is rem on thet list
wgh 4b3%. 30% of the Zurwh
populace are nowSoics natimnals
from lbb different cnuntrms,
doubtless drawn b the country’s
faucrable ac regime

L’’A 2013
referendum brought art end
to gcden hendshebec’ and gaue
shemhedees a octe on eeesutiue
pay Led by Zurich, Switeerland’s
cartons are also mw tightening
upthefr tao regimes and opposing
EU mrm’gcetien guotus don
to spsrolirg house price icflat’wc
caeatndbytheidluocf weahhy
fcmrtc r,atienals



Where dane Boverly Huh rarrk? Due to the city’s asswoiat’wn with
Wthin the list of top ofties, Hollywood, Beverly Hills’ UHNWIs
as defined by their populetunec are mere likely to have derived
of UHNWIs, Lee Aogeles ranks theiroeehh lrwm entertainment,
20th web a total of 9b9 UHNWIs media we spwrts. Of Calywseua’s 92
Becosly Hills, part wl LA County billionaires, 27 Inc in Los Angeles
cod adiaoent to Los Angeles City County arrd nearly a third ol those
has a medico howeehwld net worth io Beverly Hills
ef $1 mu l’wn, over double the
US average Fore city ol 34,b5B (only 01%

of the pwpubtionwf Calyorniel, that’s
Befleoting its erolusice status, the gvite a oonueritretion of eeahh
coerage house proc in Beverly Hills With b milliwn visitors a year,
is $38 million, mere thenlOtimes owntribwting $21 billiwn iodirod
the Celyneriie average And pemes and redirect revenue to Beverly Hills
ace rising fast - up 134% in the 12 — again much higher then the state
months penoedingthic reywrt average - tic clear that a lusary

bode ettraots lasuryspendiirg
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Ssnirg sun doou0h
ibsLssAredrheuns

#20 LOS ANGELES
969 RESIDENT UHNWIS

too yeverlg,u[s
Above Monisgs Beoeto Hits



It is often said that otyle never goes cot of fashion and it

is perhaps onsurpnsing that the .tueury sector has heen wary
of the fast mowng fads of the technoioaoal world

Iraditional luasry brands are, however more
confidently emhracmg new teohnolopies and increasing their
digital presence, enabling them to appeal to a wider and more
digitally oaesy loesry audience This era of luasry and what we
are currently esperienring - Luasry 2.0—in witnessing the
digitalization of eaclosisity
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The True of Bnui B-Cunrmnroe

Luxury c-commerce ix
projected to triple to $75 billion
by 2025, with online taking an 18%
share of total luxury sales.

THE RISECE
RETAIL E-COMMERCE

Luxury Lrands scale up and retain
exclusivity in tie internet age

Oxohyswlorsd

Luxury n.cerrieinroo lu enproted
to tr;yla tnT75 biirun by 2O2h
uorh 00mm tubrire air 3% share
of oral luxury ra!vu snaking rho
internet the thirdLurgea nnerbotfcr
leruiry goods. after trudaiornal retail
ohanroelu in China arid the US

For luxury brands, a deorsioy has
to be made axle when to soale up
Owe they begin In see sreeable
reeeoues from internet sales -

amund b% to 7% nt soul re0000es
- luxury players reecho tipping
pains obese they one the ualor no
lauoohnng full-male shops based
around heir brands. These bigger
more nomples osebsaes regohe
a&yenatresnuroer nrcbidiog
enharmed oossomer nuppurt and
fuil:lmeos legrstos.

in the industry Netsyhere
Strategies hau found strut 71% of
oustonners cite the ability to oem
inseotory infummatno tar in-ntoro
products as mmpodan( ur unry
impurtant, and 50% enynot to
ho able to buy unt nw and pod up
to-stam Thus air nuw the norm
tnr brands to augrr-nnt their retail
presence with a simiarfy high-end
online esperenue. crnatipaao
nomichaneet cueueseni000rev

The hueurg sensor has been slao
a recorporato teohrsubgmal

doselepmeots sorts aoe-nonormroe
and secret omdua, perhaps turfear
otdamugingbnandeoolusnuyy
Aooodinrg to Bairn Cemultm
40% of luxury retailers mere aft mt
trading netnne in Nouemher20T4.
Bauustomers are dsinbmg oharge

Due to their permhaot tar
traneirngtrom city teoity, maoy
UHNWI5 are 5mm-poor and
a pp recain the coonsnie one of being
abln to shop onlirm. Therefore a
balamme must be anwk Paarmyng
with a trustnd site such as Net-a
Puder, ohich hus a east amount

ottrallro, a large sootat reanh end
anemsletter mgh subwyhers in the
millions, is ene uptiorn to gently grew
a luoury brand’s mob proserwe while
main tarring oso lusmuity

One nay fos brands tu get umund
concerns of deureesing nustonmr
peronptiuns of enolusmoity is limiting
the oar ely of what is suld Hermys,
for esuerple, wtts its handbags
online, bosthe Birbinn arid Kelly lines
ran nob he bnwght in eo buutigues
Tmniilarly. fewe5ors such as hoe Clent
K Arpels beep some of their pieces
otllae Chanel has been retwent for
many years. but rn April2015 they
launohnd a threemneb tire femelcy
napsuleen Net-a-Peder
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Sand Fashion. A New Era

Hillennials are a technologically
connected, socially diverse and more
accepting generation

SOCIAL FASHION:
A NEW ERA

Wiry Nrllccnrals matter and
tram lunacy brands interact built them

4,
.

,;

“Sensel radii is whore they
[rim we gerwrahori ni UHNWI5J
snob alit arid e aluatn whists seer
and inst ill lIOU Sir cia elton

18 to 34 yeai .ho trawl sites
Inch 05 Instagram and Firiternt
tn spot llion y trends compared
to 0% V eider lunury cccssinarl

White Hence 0nuirnilnt

Enorunirc Adlicors

Earn between the early lQ8Os
and the early 2000s, Nillennials
represent rho largest generation in
tho US, somprising roughly a third wi
the total population Thoy are the lirst
genawtion te hose had access to rho
interoet durirg their letesatine years,
and are tho nwtt diaerte generation
to date, with one quarter speaking
a language othyn than English. 89%
ol the 18 to 29 agn group hose
an aoceaot en asocial nind’a iota,
compared to 62% ol Baby Enomers
lPea Eoscarsh 0ente 20141.
Asserdiiig to N’wlssn,

Li

el thomsnluns in their Esrhorrp
trench swats loan Ac olthe Trench
cebsye In Octohor 2015, Eurhorny
horamn rho liestlashien brand
to create a nampaign - slrot by
Mario Tnstiiw and Stephen Bailey -

eoclusiuelp Ion Soapohat users ltho
pioture-messaging piariorm nlaiws
100 ieillioa daily engaged usnssl
In 2014, Morn Jacobs laurahod a
Tweet Shop in London, whore goads
were neshanged ie return tot nosial
media ste

The blasting bet aeon retail
anrline and social spaoes to ornate
a seamlenssuntomerurney

swntinues Eurberrys London
lbgship in a tnrmensineeia is billed
as “part esent spoce, po4 innnsaten
hub, past store.” Its sales stall use
illads to bmasa a ousteman’s
purshasa history while its website
ellers tire appartsnyy to usa line
chat ergot a saIl mm a osaeman
sales repnesentatioe

noes 85% olthose Millennds owe
a sniaephoee, whioh they teswh up
Se 45 times a day

Millenrids in tho US add
ahout 51.3 rcllwn in annual buying
power Fine eut elsie conowot
wthcsnipanios so social eend’a
eeyuosbn. Millennials are a
tenhnolegioally sonneeted, socially
dioesse and mare aesnptinrg
generation. Tho priority that thny
place an ereatiayy and ineeeaton
augurs well ten tat use asanomie
growth; teoye one aeample, the
mebile phone applioation enonomp
month 558 billion aoriually in tho
UK, shoas this gennrationi potnntial
toreporririg up enwimmw Inonriers

Milleeirbls’ unprecedanted
norhssiasni ten technoiogy has tire
pcterrtial te bring shange
to traditional esennmio institutions
and tho [shot niarbet Foresample,
snoadtunding has einabled

entrepre muss te raise sapyal trom
alternatise sources onlirm rather
than relying en trad’ewnal irisritutioins
sash as banks to grow their
businesses. ltissrirwal that lunury
brands angage tulip wyh this warier
whon presenting thoeseloes to tho
wired word

Tha Mihosnialt’ enthusiasm or
send1 media has bennusosesslully
integrated into tho world etlauhiwn
In 2013, Oscar dn Ia Rentednbsted
tho brandi tall campaign en
histogram, weein hotorw pIaoing
print adeeaitements in tradyionai
channels such as Vogue, ELLE and
Tories Similarly Eurhorny which is
hooeminrg biman ton its inspired use
ot tenhimiogy launchod its ‘Art ettho
Trnnsh’eampa’go in 2009, a saioly
digital inyiatice When the brandi
stern opened on Endow Dsiuo, y that
a range of LA tastemabets for sha
sampaign. Ousrtime, eustemess two
wnrw able to submit photographs

_rl[sjiu.

us 206 sahesee
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Hutch Dorolop Stuart Srtrues

HOTELS DEVELOP
SMART SERVICES

High-tech, high-touch rooms
for the smartphone generation

Lnsur yrncirnnhurn[rtle
ocr tim Last century but hotels arm
rroo.rmg mci tO aml.vpt their uTerine,
turtles gemmorutuuns tonhmmologoal
nxpnntatrnrms Nijionimialo Lee their
buns thrnotth their onsuryphoimnu urni
thu-yarn used to getting ueromoes
tuilomed to thor santo oed needs
throohtauhsiolagy Tepre.ouuiy
staid betel emamket s worbmigfaut
to ftJl this

For eeornple, for the London
2012 Summer Olynmpros, Sanmsung
created app-controlled hotel TV,
lighting and or commditmning, wheh
the reck giant is continuing to
deoeloptom the hospitality industry.

Marriott International has
developed a hlyh teot high tus0uh
enoironerent rtrutegmoally elevating
the cortonmer soronce enpenence
by moLding plenty of liST port.
recharge nubile denme,. large
tnhreen displays in the lnbby
to help guests nanngate tue property.
and a Marriott Guest Seminar app
oAioh can be used to check guests
in and cot, requnrt emore tniletrnr
or sohedole a osaka-op volt Another
corker adopter of high tenhu high
touoh oar Starooood Hotels &
Resorts eAch oas anverig the first
to von1 gone its app ton the Apply
Watch The brand also piornerod
bayless emobde room entry at its W
Herd omopertmes H 2014

‘.5’

—

oe P Ab no Ye- b Seine- Aural
Lobby ieee oirtLrerom.

BorartrWsvtor..A Poor
femurs Hoot Beorrim H-A
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Wired ‘uTnllneun Mindlolness or Mi nrcalv

Net-a-Sporteç a one-stop shop
for the modern fitness enthusiast who
wants to look their best.

Apos s boost fitness, Issury
1’ 70 and mel/ness real estate

Skew rrwwnr 100000
sand apps vii the cachet
reble tnnlr, vanh as the

A ist I’ abl temandorheant
I’ annigcnhoduln and

ersu irg opps to otkr
wiitnnng nltheir olient

htnass Brands such as 42 Paw
and B omega octal C pneha ‘a
and Body m C pcarhaadnd
by wellheargeepert lanes Dwigan’
have oiarriad trchrmkgy and
anlhwss ton note l ryht ynds
th 1 M inrriielc anpim to

The tgnasuapparet market
sets, musing online, presiding
usury eoesuniern wilt, preduets that
It their un-the-go litestytes In lane
2014, c-commence giact Net-a-
Porter launched Net-a-Sporten,
a one-slop shop Ion the modern
tdrmsu enthusiast who wants to bob
their host mitt, brands inoludmg
Laces Hugh end Addes by Stella
MuCortoey Bimepsaheing the
Milleonials’ approach to health,
oellrmss and titnens, the ste incbsdes
a category eotinely dedicated
to apnts sport,’ designed toe
these mho want to nemain stylish
post-morboa

Channels saoh as lostagram
arrd YouTohe are oreatirrg a new
generation ot yoga trainers, Itimss
gums end heahhy nooks Social
media pmodes the obilep to use

these pbttarms to holp inspim
pnoph into action. Appn such as
Pitkit BunKenper and MapMyBao
hoes thron noon they help te
motioate people, user iritorootions
act as triggers ton action, and
sharing intormotbo iwynasos the
panicipacts’ knowledge has,
The tleeibility and interaoticity ot
onlirm plattarms and deco,, make
wnllcoss Iso, gaoh and easy

PorthemodornUHNWl,
wellbeing starts at hemm In Now
York Cyy the company Deign hen
pioneered “welliress met estate’
designiriig spoons that ‘aotioely
oootnihate to human heahh,
podomranoe arid wellbeing by
marrying the hest inoovations in
technology heahh, science, design
aid eeterpnisn The company

endn Welch hr Pmnvn
Ahnnnntnr tenon 4

WIRED WELLNE5S:
MINDFULNESS FOR MILLENNIALS

-- -- - 11
started by designing a
‘welloass lot,’ toe ene emily in the
Maatpaebieg District addressing
23 pathways to improve its Omners’
air light, watnt titters, comIng, miond
and nutrition. In 2013 ft brought tiue
morn luoarp apartmeots to market
icr Greenmioh Village Deign has
tanher developed itn pnirwiplen in
nommomwl senings sash as the
CBBE headgaartnrs un Los Angeles
and Stay Well rooms at the NON
Grand Hotel icr Los Vegas

:4eninnL

tnhnnna5n redernndten ontonNftn
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Case Study’ Hcedapaco

‘For us it’s a social mission, to
help create a healthiet; happier world’
Andy Padeboniba. Headspacn

CASE STUDY:
HEADS PACE

Founded in 2010 by Andy
Puddtcombe & Ricltard Pierson

Hcodrpaoc is billod as -a gym
nomber chip for tim mind Its an
app that pnouk as a cnurua of guded
rrwditatento nndunaansioty match
ussr moody sod iroyn000 focus To
suit todayS busy ldnutylnr it requires
iost TO orates of the pasroipoirt’s
day Based in Vairion Beach,
Los Ai’getes. it boasts 3 milloo
users across t55 countries and is
estimated to be mach upwards
nt 97 roillmo

*Headspaoe is essentially a
start-up and neither Rich nor I are
in it to become melior’aires For as
it’sa soeial miss’mn, to help create
obcahhier happier wasH’ Andy
Poddoomba.

While digital wellbeing might
he considered an coymoror, the
mabers of Headspanereoogniee
that, for Milloonralu, being online is
as rootiee as breathing and they set
out to proside a form of therapy for
these seeking out a punaly digital
medyat’mn prograns

And they are certainly cot abee,
Big Health, a UK-based centune
funded oompaey is tabing onthn
pharmaceutical indastry with ‘digitaf
mndicrne,’a term coined by Peter
Hamer, the oompanp’s co-founder
Big Health deorleps saites of
cognrtioe hehao’mral therapy apps
such as Sfeapicmhich was designed
to treat rosomnd, and ahiinatcly
ereans that guidarmo that was
preuossly hand to 000ess is now
asailable to all

itt.

‘

Toe Leb cnemcrs,sce,tcrcareir
emediwsonlsdbnPsedsmoe
yhe,5 MedirelionartasitioadPlacs
Fsr.nroootmrduhee
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The prccedng chapter demonstrated just how much
technological mnova hons have embedded themselves in luxury
life but what does the fut ure lcld? The findings in the report
posnt to luxury coming full circle.

While acknowledging the mportance of the digital offe luuurb
consumers will seek out more original and authentic experiences
that cannot be seen or bought onkoe The it the essence
of LUXURY 30, where consumers will revert back to such
“old-schooP concepts as locally sourced food and beserages,
traditional cra ftsmanship, hnspoko tailcnng and more

ga —et, EvmrltHiii tt.vtvsivvvtivct
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porerwn& BrdSpacev

EXPERIENCE
& BRAND SPACES

Fontrien braridi urn serial

err gidrig tnnmru a bnspwkn
nerinrierice, arid it was L,u Angeles
that pnonided the ocry first pot, Ct

retail ntpnrinnce, with 199?v Prtt,al
Enpn. dnbbnrl the ultimate
hipster nvsll

Pop-vp retail allows a cnnnpany
to create a unique environment
that engages custvmers and
gerrenatas a feeling of irtenaotivfty
Utilizing a temporary space also
allows retailers to test products or
locations, as well as soft-launch
concepts. These spaces reed to
make a big impact as they aren’t
around for long Their shag-term
nature creates exclusivity, arid
they are elfective at generating
media coverage

Now the enpeniorce ognr
isbeenq her’wdnvrthhends-on
spaces, enrtirg vcllabcraticrrs,
hetnlc nlferrrrg celebrity-ready
servees, and cencept stems
building cix the reetcal of menswear
But here else can luoury punegors
enheirne theenperierwe that
rcnisunrers feel Icr their brands,
and how earn this transcend the
onnld of fashion?

H.reès ceuleedssierrerjbe
Tote ire ton Bsselnwnld

3b -‘ndleyo Becerly Hilh. Ihn Futurncf Llieury Lununy3O ft—’ 37



Espeiienra & Brand Spaces

Investing in experience
to create a customer journey

Tabrng things b the rest
level, brands are leamosg from
thur eisy-sipv ensphasis on
oustonier espanienre toeiihaisee
than tsadevzr,al rsrtai offaiiiigv
lnosnauiiialr biaiid, sin rui iiiiy stoi”
into ‘brand spaces’ or a” -neig
eepnsieiitial estansioiis efthois
bsaidsto shnvsoasenrsttveaiihip,

finely seusced nsaiariclu
conimitnient to ha nisuironment
mtvottarg’aariiataiaat cay

Whether iris a distillery set
up as a laberatory space ro show
the spira-rriaknrn brww’haw
(Vamemesh Lane Tabl&, a earn
brand opening a nee-astomated
workshop for the pubic to me its
proaasts being stacked by hand
(Raleigh Deniini); era lose oar
niaben allowing otutsests as Mayfair
flagship to usa teunhscmeos to
eastemian its autonseleles (Aadih
brands ate embrasing she hose and
espeniential aspnnt ot pop-ups to
anchor their sreativay and send
a strong vassal message

This enamples highlight that
physical eb1ects am m longer the
core salve visit los kasoiy peesbiern.
Instead, the pain insestingin
ouaemeresperienee and she
aggregation of their dgital and
physical otters Ana Aedinto ef
Hsoas Media Lose Hub states that
seamlessness, oenoenienon. speed

and guality of personal sersion’
are the new hallmarks of isausy
- in shers, emnebaneel

Wahin this retwlmodel.
brink and emyar stores, online
and espermntial brand eetensmns
all coetnibste to a seamless
customer imnoer Wah massise
online retailers smharAmaeon
and Gwegle new opening physical
storer to inaroAane nuntemenn ta
ther teohenlegy retail is becoming
as nnaoh a soenmonwaren ohennel
as a sheppissg espesierve

Retail is becoming as
much a communication channel
as a shopping experience,

FROM POP-UPS TO
EXPERIENTIAL FLAGSHIP STORES

Hand-ssishsd
PalsiahDmimieans

Atom hssvoooo-,rsw-.
nreaethoe,scsoiadnsiniias

Pigrr Osiandsmseby
Lenaehieustvmynwnoom
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‘s For over five years no the
growth of the rnen fashion market
has outpaced that of wonsenswear’

M ENSWEAR
REVENGE

‘Yummys’put males back in fashion,
and (ly’;ships crttcrier men’s ever)’ need

According 0 arecerit report
by Motel, global Iuxcry erocewear
sales in 2016 w.ll mach $18 bawny
compared with SiSit billion in
2012, an inorease of needy 13% in
just four boar, And, as reoortrd by
Luxury Snooty last April menswear
roprnsorypd 40% of global sdno
in 2012 Further, wori spond.nn
en luxury grow almost twice as
last as woman’, in 2011,14%
oompared orith 8% respeotnefy
)Bain & Company).

Prada will open its newest
nrerssoear-nnly store in Gallema
Vittone Enrwanuelo, Milan.
following Gonoi’s dedicated store in
the oity’s Brnra district, and arnie to
open 30 nwrn marl’s stnrns in the
neC three year,

Delve I. Gebbana’s menswear
has debuted on New Bnnd Street
Londcrs Bnrluti is the latent brand to
mn Miawis design distrint, Haider
Ackerman showed nrenswear
for fm first time renentry en Paris,
Louis Vctton renentlyunoerled
a tnnrywraey nrenisWnar.uflly
bwutgue inn Florence; and Alesender
McOueen last year debated on
London’s Sasile Row

In Becnrly Hills, there is
evidence of this burgeoning rector
ecesywhere With Louis Vuittoo,
Doloe & Gabbanra, Brtrni, Ste1am
Ricrt D’wr Honnnse, Burberey arid
nracy more, this preoiouslyqo’wt
retegory is heing acknowledged
by the world’s best-known fashwnn
heuses, Sairrt Laureist Paris
tempnrasily relocated on Rodeo
Dr’ne while its long-time looation
was resorcated. Upon the reopening
of the original space, the brand hepr
s lease on the ten’porary locates
an wef, using tie hwuse its son’s
collection escf usively

Accessories are also important
with watches a hey component in
this reid Bnonrly HilIc is a rem’or
destinnat,on for watoh shopping
with brands work as Bwrgant Robe.
Patek Philippe Hublot, IWC.
Panserai, Aodnniars Piqcet, Piagnt
and Jaeger LeCaubre all having
spacnsintfosty

l

tie

In 2014, Vonity Parr introduced
its readers In if’, “Yiv,riinyv’
(young urban, nibs) These nidin
ccnsurswns ISo to lookgocnf and
indulge in urcry gmed and thetiia
recclutsnrilenin fashic,n

inChirra, nine accounted omen,
two’thirds 170%) of all lusury sales
in 2012 doe result fashmo braids
are now cepita)ieinrg on menswear
and npenrrg steed-alone stores
featuring their men’s lines

Thetcond tewsrds esperiertal
brand spaces is also beginning to he
seen oithcn menswear retail Swiss
lusuny group Rohenriont has made
a maIn, investment in the storied
men’s lusury lifestyle brand Dunhill
and is planning a new “concept
ster& rollout In London’s Mayfair,
Dunhill’s offering at Buurdon House
nnonrpnrates a tailoring mew,
members’ club, nigar beep, barbers,
spa and proete sorcecing room

The resort Landan pop-ge
Dandy Lab is anwthen Ifestyle
concept pointing the way forward
for erenswearretaif It featured
smain mannequins and a suluaf
s’r,owruwm allowing custorrsens
to noness tim storriC behind
aselenfwndoontamponaryand
ecclusrve Break brands including
Smyth & Gibson, Atm Dnruglas arid
London Tennarium, through display
screens across Cs two floors

40 —ffthèri. Benedy Hilly TI,, Piaunccf



Bsc,ariieiwo & Brand Spaces

Far-sighted brands ‘‘

-

and fashiontogether , - it•

Fats recede neat Cal n dart them
in 3rdcdlla&rat n 5 h ways / —

Farticiireinmrds itsnltthincgti Shose unique talents imagine Art and ashen are two In Beverly Hills, Italian luxury 4k
ynungtalcrdn aid utieciriproiniund sought-aften pieces, whethesthat maiwn interests of UHNWIr, and goods braid Ferragamo aligned If
nreatioty Cipiule uollcutivris, is Fnirdi relation Debna Delettraa’s tar-sighted brands ann bringing itseB wththe wdarcuhural sphere i

liinitnd ndtioirv torwaid hinting surrealist igweiry on Agi & Sieinn’s those two realms tngethen as title sponsor ton the opening nI
lend and ctrnriguisual irillunniunc custom-made Legw rocks They Setting a niilestone, Louis Vuitton the Wallis Annenhetg Cnntentun
urn hey Li delivering usilgun tisnhicn cuhiuatn anaesthetic thes stands out oulleherated with Cwmnm des Pedotncing Arts
nwrrwnts Nao is rwnor motor and minturces a labels reputatwn Ganpons in Tokyo in 20GB to unnate
unit long, in tachcri bonds one ot the first branded pop-up This dialegue between art
nunstaitly nnnd thn arput at creation These radical tonwad-thinhers ctnros Unveiling sioeselusiue bag andtashion dates bacbto Daliand 4
radical thinkers Hutway hetween will soon he seen at the head ot the detigirs, the buae was imnienm, and Mondniani, through Yayoi Kusania’s
artistic rl—ritarice aird iciwuatioe leading luaury brands An espIed the strategy hehiod it brilliant, the Louis Vuigon bags to Craig 1 3
crabsiriairsh’ip, it is ho nuledoro esampletur 2015 come when seessterealnsuceiatched Costello’s “paint-drip accessories
who are leading the lutua ct the ucdongruund ccllectiuo Votement’s ton Coach But what does the heure
luxury market toundenand designer Domna Cccvi tea is increasingly held? Rut simply’ ewne calve is

Guasulia was aypoinnrted tw nepleoe known br no oollaherat’mns with being added by artist input, while
Aleuacder Wang at Baleouiaga, a the am Not only is ga lead sponsor the tashion heuses repay the debt
mater hire for Koring Gmup of Loader’s Frieae Masters art tair, by supporting the arts,

in Los Acgeles it made headlines
LosAngeles has always wyh ts sporsurship of LACMAs As identified later in this
buauted grratlash’ooaad lowelny ArtuFilm Galas, report, io lueusy hespitality artists
stcres irwludcig Riot Owens or ate being uomwissioced to create
mere recently the Eldar Statesmair, “cellehenation destinations”,
dust One Bye and Bodage. Andthe museums one becoming nutl’wns
ce/s desigeans continue to haco for urban negecemt’mn, and the

tsersiaisrenetre hsm
a presence at fashwostwptable. millennial geomnatiuirs bce of art Didb’aDeleOap
Jennifer Meyer’s subtle, understated is going pablo. treFwened’vdieotoe

lewolry desigcr ann distributed
thwugh such luouryoutletuar
Barneys New York and Macfield,

42 ‘—_aAtts Beverly Hllu’ The Futuin of Luoury 43



Espesincce 6 Brand Spaces

BEVERLY HILLS HOTELS:
LUXURY WITH PRIVACY BUILT IN

From suites and bungalows to pooludn cabanas
and celebrity ready ‘comforts

WI—

a1
While thom has beer a hutn
nttoct irs hearer, witlr hclnlc us
rmc,s’byLc, Angciaclrcnicncnthe
wcrdc ‘Bncnrly Hills’ cci byrwid
ten luxury, yomiuinn Bnooi ly Hulls
herpilalty has rlwap bonn a
iiniiqunlydiunrmtorparinnce

Whee it epeeed In 1975, hr
atermernnndoninium building
that nas hume In Richard Burtnn
and Elizabeth Tayfur, L’Ermitege
Bocerly Hills was thu tirst all-suite
betel in thu wcrld. The Becerty Hills
Hntel nr pirk palece 5 similarly
remwned fur its ret aced discretinn
nith storied gueas. Its whure Tayler
hurrepewered mfth sisnl hur eight
husbands, and whure Jnhn Lessen
and Ynho Ono hid nut Icr a week
Thu hstel utters 23 lusury garden
bungafuws, including twc new
Presidential bungalows

And Becerly Hills hutels continue
In irmuate. For thu nitysnenteiiary
in 2014, hay celebrated with Suite
100, a series of pep-ups.

The Feriiirrsula Bemrly Hills
nllered a Birthnt Medsrn Luxury
suite, with guasts ablo to eoper’orce
a Hollywnod-style phutc shunt
en thu hutel’s red carpet, while
UBrmitage ollnred a 52,000
a night 7W- theewd suite, with a
sleset nt gowns mm thu era’s Icy
designar Halstoc.

Locking tn the future, thu
Mesaic Hotel’s2015 refurbishment
includes pnicate pcolside nabanas
zird a lirepit adding to its brand
ntsxsy eoslusicity LEmitage’s
ongoing lebby-tn-rsohop
traristormation will utter guests
nelebrity-read/ dressing mews,
55-iwh Sawsung TVs iii their
licing wows, monitors embedded
in thu huthsnwm mirrnrs, tlowr-tn
ceiling wade furnishings, end an art
program iwludiimgg morimhrnmn
abstracts by Yces Klein,

Nest yearb big operring,
thu Waldorf Astnr’a, will feature
uiiricatedtloor•ta-ceiling windows,
pricate baloornies and thu largest
rmftep powt in thu area.

Whutecei changes, diwretbn
arid yersnrial serc’we will always be
a hallwarh nI the Beoerly Hills hotel
espariewe Vistnrs In LBsmtage
erriooy use of a chartlecred
Mercedes, while its stall beep entes
snenesy guests stay in under to
serm thaw huller the nest time
And at Thu Peninsula Becerly Hills,
the bespoke espen’eme is esteirded
to tour-legged guests, who gnt
Iceurinus beds, persnnaliesd towels,
uniformed dog-walkers end thuirtop tgHi Telrwronmei

cyrminge Bunny Par
Abces V,selrom

M no legs Bemrh PiNs

4d -‘—ellkèp- Boorrly HulIc: The Frutsimn cl Lsiscry Lcsc’y 30 €dP—’ 45



Eepninttce & Brand Spaces

Tanner Campbell, often credited
with developing the NoMad concept
sees a ssnilar spirit of collaboration
in Los Angeles

HOTEL COLLABORATIONS
& PARTNERSHIPS

Artists asd brasds
brie3 an estra layer oflsee

I
Top Gsrdsn Suite at
The Penn sets Be wrl5 HiS
ahe Lacboacbo
at Hoe Hotel
Top S9ht Peottop peel at
M ontsoe Bear it p P ills

Atttootiitghii’oatto twiiuhwratwos
wyh interior dnrtqnetv aiidohats
part hnep hotch at the turd rent nt
attention Furthcrwnte, a ieee hotel
part heonorn the atrnhorrortattt
lot atiarn-a, en000raqirtq turthet

nnttitbatton

In New Yorh’s preciously untanoied
NoMad awe berth ot Madison
Pang, the Ace Hotel brought with

Stuwptewn Cottco and the isbn
Dory Oyaer Bar With the help pt
property brokerage tirw Tungsten
Pantrters, a dceen high-end retailers
haoe since wooed to the area, otth
Nno York ntagaaine oallittg Ace
“hot tieighborhood starter kit”

The netuil space at neighboring
NoMad Hotel went to the haute
Pertsiatt tashiun heague Matson
Kftscnd Tanner Camphell, ettnn
credited oyh deoebping tlw
NnMad cuneept, sees a similar
spiPt ot nolleheraticri in Los
Angeles, where he helped launch
the Line Hotel o Koreatoori.
“There’s a growing community of
super-talettted preattues across
design, tash’mn, teed, muss, urt

and smell business, he saps, “There
is this enorerous erthus’asm for
cellaherat’wrt arid tryetg new things:

All 0t the aheve hetelehales
delihenately set up in preciously
untaneied areas, whero the artist
semmunity made initial inroads (a
olesslo noample bong part London’s
Shereditnh, else hewe tu en Ace
Hctel( They trade on the millennial
goneratier’s love tenant and the
unique Many et these sues and
daughters of the supor-r’oh will be
taure (usury pensumars,

An estra layerel lueury sero’me Gutdes end Net-a-Barter
pen also be pwoleed by partrmrrng to oiler guests stylish nitp guides,
with well-chespo peroeycrs The aBempting to strike a helarme
Montage Bacorly Hills is appealing hetween technelegy and the
to UHNWIs’ needlerpenoenionos personal topch. Whether a’s wth
and discretion by partnering wsh big-name potlaheretions, artist
Nntlets, a prtoatejet-sharter ccmmiss’mns or brand partnerships,
business, Guests tabirrg outa nerd the endgeme is always to pnoolee
era shere in the scheme will he able en untcrgettahle seperiowe, with
to seos themselves the aggraeetion luturo deoelopmerrts attending
of treditweal travel cenrwcttens, to the demand Icr both elegance
nanpellatiens and heggage’cleim and onolusieity

In the mare traditional (usury
sector, artist oewwisstons are

being used to make hetels stand
out end increase their esolusiee
cachet London’s Beaumont has

53,bOO-a’night suite vet insido
a huge oubist steel sculpture by
Anteny Gormley

But, while hotel sheins such
as Pour Seances have deoehped se
app los beylers nirtry, cherb’tn and
ocrwiergeseroioer, The Pentirrula
Hotels have held back suggesting
thetoustewers do not went “estra
reel estate on their phoires Instead
it her partnered with Lcee Cyy

4b ‘“—- Beverly Hills The Futotowl Luouny Lusury 30 qBa—’ d7



Hnritsgn 6 Narast;oo

HERITAGE
& NARRATIVE

Avaurdirig to a 2014 Neken Mlorviels have been shown tv
vursny at 30000 consumers in came less for overt branding, valuing
60 ccurdriau ho nmilten,mial normnvore styles and “NvGn
dnrnmugrapha sulro rout shape the goods. Brands and private nvllentvrs
Future ci luvvry. urowulirug lv p.sy alike arc catalysung regeneration by
extra For gnodu that are prcdoond lourolmng museunus aid making art
by vomnpaureuuourrerthxdtv pouhe tnsly socat uohulo todays celebrities
sncol and nmuvuronrnerutalinryxt are alsa increasingly vocal about -

tIre 1mb betareen responsible
Ratherthaurtho instant gnatmicat.vn sourcing and the narration vi lueury
of throwaway consumer goods, a Augmenting this empfrasrs err real.
love of ksaury is entirely in keeping lasting pleasures. cook true ovary
oath concern for sostainabittty loom tuning vutthe digrtal realm?
hngh-erd prvvrdnrs promote qualdy
rrsafarools, lorrg.lesting value and
lanaI coursing Far-sighted brands
are also looking to reoreate old-
school techniques to give their
goods a greater narrative puN arid
make them morn oherickablo ener
offering consornnens insights iota
the erabers at work

car — e-y .ocenyinreonLFedr
erSncrmsesra.cmrAvvm Onr.rabegnenn nm-as

nertv-ered-morr
cyA Ooasms

48 — Beverly Htlu thy Fnturecfi.vxury Luoury30 4ty



Hortagn K Narnatcu

Stella NcCartney was named Britain’s
Designer of he Year in 2013 with a collection
that did not use any animal products

A SUSTAINABLE r
FUTURE tachenweiebtkche

Luxury purveyors and csssumeru
coggider the envirsnment

Susuiriabi)ty yroriotnn the Earth’s Thara is ecidenca that sustainable One nnnsdnrs thn dntinitinn
naranity tn aridunn 5s lunnur,iig luxury is becoming inunaasingly xl lorucy as rclatnd tu bnnw-hnsx,
trwtitiuris that wee rrnvd thn mit at relaxant to the millennial geixratmrr heritage, rarity rransinirsian, rnrpnut
tima and rasynnting quauy materials Stella McCartney was named for materials, human rights
and umbmannlny. xatnaualuo in Britain’s Oasignar at the Year is and guality than ynu rankle the
added, as on11 as ynnataraiwntvnial 2013 with a unllant’wn that did mt oery luidamnrualsxfsusrainabilt
attxhnwcttorthn uniiaunian usa any animal praduutsinuludirig Coignat explains.

learberfunortaathers arid them
am new entire lesbian ashibeons, Lxxx destinaton Sarona Canrp in
foroms and blags all touased xc Kenya neungniees that luxury doesa’t
sustainable tash’on heaetxcama with an enuimnmantal

cost The camp is poxsrnd by solar
Barbara Cnenat, founder energp all the buildings use boa),
oft b18, a sustainable loourpfain, natural matnsials, and bogies, glass,
has garhared an internatianal plastic and tnsane talon uitsitn for
network of luxury proless’wnals and rexycling Sinrilarb in baaping with
cocsumars oho coma tcgethento the dimenrring tnaaelan’s demand fon
eachange ideasond iniurwation. sustainab)ity andeth’mal sourcing,
I biB has shown that any industry The Pernnsula herein haao msolsod
from tash’mn (Stella MoCantnep) to make all guastnmam anienit’ms
to oar manufacturing (BMW), frnm sustoyrroble nosounces; they
design (Bloke, Emeun)ro yacht use only ethical tea, odilen and
crahingg (Arcadia) can somplywith ubwcolare, and arise to suuwe 50%
suaainabie principles. taouny and of perishable prnduno lacallp
suaainab)’ity can be combined: if

Ahem Plot Stella Mccaunec’r

actml
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Heritago & Norialiee

Craftsmanship has become a watchword
among the 20-35 age group, which looks for
quality products and unique design.

PRIME-GRADE
SOURCING

Old practices create
flew slores, adding exclusin;’ly

M:,,J,ilot the nwdnrii
s denond lw heritage

aid ,cnla:i’ah:,ts a gn;mration
at dosignnnn nrds a’d head
fli.troprO,marnarenop’wrii’.y
yradanenwawise lakrtnsarai
ieuiu.,in lrcstedt,nhnnwos
h’s Setha, its niot a ‘a ia ratr a at
bdtes hand.dycg iiidnjn thre,tds Honeys has bought flumes
w larh,niiirv pijats Inani Murigniaii tanneries tuansurauuesiaent
nashnie,’n, aflnrit,nn in detail and quality, while Opusia creates
seaming 5 paranwant nowlohed sarfanas based entire

namesake designer’s knowledge
While still pushing boundaries, ot Meogelan cashmere traditwes.
niener brands retain a nummitment leall of these asamplas, the maker’s
a the past unearthing old renipas quest Inn innuuatioo feeds dirently

and techniques lone new generation interIm lunury nonsumor’s desire
is just nec innerl trend. Many torsnnlusielp ard quality
objonts, predanls fir matosials are
being redisnoaernd and takes te
a 1mw keel ol taco hand-picked
ress. saaurp inc nreaw, and saddles
blending Inathenoird narken liker -

all use the past as a signpost los
the lature

Oraltsnranship has banome
a watnhswd among she 20-35
age grey, which kokslorqsaaktg
yrethints and an tgsss design
Oonsamnrheheaicnie Ken Hughes
believes that M.!knniak want
bespoke rotal esperierwes ande
stnnp to go wth oath lwod-cnahed
predant Louis Vailton’s renent
Series 3 enhiktinns satided these
loin desires loreeulusinitpaod
artisasshiy, allowing nonsumers a
nharwetonieodesignen Nicoks
Ohesquiere’s inspinarwns Ion his
readytn-wnar shnw

Ri5pi Lows teller
tones 3.sP.icasue

Pgia Bicnw La cans.,

Alaar Danasso, a king ul Fro,wh
tine dining. opened Maiwlwtsro
de Ohenalat, the linst hean-tehar
nhanokte wanalaotwirg antey ie
Paris. nting a desiso’.u wlwe to the
notice of patio sea arid the koe of
ajids wall dent
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Hostage & Narrat:ue

Sustamabrhfy sDurcrrrg and saasonahty
plus cegan and rave food lusury

Food matters to all, but hutura luxury Curtoniors wiN pay more Andrew Tarlow, mstacrateur
goods uonrucwrs, the ertlnroicl to know that the food they are et Brooklyn’s Wytho Hotel, noes
dunwgraphiu, are uoracwsrs noting is local, ergeoio and ethical susteirrability end provenance
Thoynur nut uptu 32 twos a Forthis rwm iocahar’wrr’ customer, atcnrrreI to tn offer We have
nwrith. more thurrtmoo ins oftenas outing locally suoroedfood rehrwnships with eceryone from
C-uimeratmcmi X and rhino tnrev emra pots sostainakility into practise, our slwepfermers to our coffee
thucrlro Ruby Tcmcrorgorrercrscm It supports the local eoermmp roasters Eoerythirrg swell soumed

reduces the carbon footprint of the and thowght out heed mothered
According to a 2014 study fcod.and ensures that pmdoce is eggs, house-shamed hrater
by the fiaematioeal Food Cosrml, heroested ripe and eaten fresh with
Milleerrials hane morn amarecess of of Ps nutrients erect With thrs in Wittrrr Los Angeles’ redacwnts,
food sastainakility than any preoioos mind chefs am reasresorrgrhnfood the lkes of bVdtgang Fnwkat Spage
ecoeret-on, ecd they are willing to that they cook and most inrpmraonly are showing that mph initdti-m,
pay mm for dtwm Per Miltecnwls, where it has come mm anything is pessihim From sod to
food should promote manageable cacoy he Iartecf Caldounia mm
growth that enhances the merle isentirelysosroed fmm the stern
in which we hoe

H ceely nararalthat bus Angeles
should he leading this change It
was the first city ci the US to haee a
engan restaurant in its matur airport,
a cegan cooking school arid a mgae
heahh nope The Four Seasons
Los Arrgeles at Becerly Hills rem
offers pochside myers nrracks in

FOOD.
Pr

A NEW AGE

Curr,sSiwesr
Mautarasimract

Bararir Pits

Chef Ci Jaocksorr at Girasol
forages irrgredeetsfroer the
Angolns Nut’weal Fcmst, lossica
Koslow’s Syirl grows prnduce in the
mstaurant’s garden; aird at Ginlirra,
90% of the menu’s ingrodocts
mew from a farmers market err
the sam steeet In Baserfy Hills, the
rookop garden at The Fneirruha
Beserly H.lls hotel a the source
for mary of the ingredients at Ps
Roof Garden restaurant

collaboration mPh Sycrig them
am at least too rawfoed restaurards
in Len Angeles )MAKR and Fluent
Raw), as well as three hrarmhes
of the ram feud ‘wecmemery
KiodKremes and rome 42 von
hers But can a plant’ hosed dint
he tmly luourhiws? Tat Reeme of
Cscswcuds Kdchee created a
2fidaynleam far Gprah W;rrf rep,
catered RAm DeGemms and Fodw
da Ressr’s wedding, sneered dishes
fur Ardrrrw Huffirgtne’s party
at the Deemsrut’e Naracrul
Consarton, and hosted the first
cegun dinner at the US Senate

53 —€9y. Bc-mi ly Hdr Thu Fnauincf Lunury Lusury30 s—’ 55



Hnriti’j’r & Narratiur

NORMCORE & NO-GO.
THE FASHION OF ANTI-FASHION

Unpretentious looks, a quieter ltsxe
and signs of iogo fatigue’

Thu trend furocastieg group
K-Halo drsuribns riurnwnrnas

‘fiirdie ibnrutiun sri hers9 ncth,ng
rynriaP A pnrtnronteac uf thu
wnrds ncrmai aid ‘fraideure, it is
desirer faehurieeidntmiautenieed
byurpreterrteus clothirg

Jeremy Lewis, the feueden-edstur

of Garmerite ualls it ‘wee feud eta
growing anti-fashion sentiment’ A
trend that enuouragas a simplified
style of dress as opposed te
nub eating a hypes-unique personal
style, rmrmnore ran be men ares
antidote tn the dirisions encored
by erniusirity The intenoet and
globaliaatun hare also chat lorrged
the myth of indiriduality while
making rurirenting with ethers
easier than erer Nurmnone iso
blank slate and upon mind; itu bob
desigrred to play well wyh ethers

The derrmgraphe leading the
rwrmuere trend ore, by and largu,
western Milleernals and dfrol
satires, Editors suuh as Lewis and
Hut And Cede Alec Geddard am
uhitdren ef the 9Os The return to
styles they cray hose were os bids
reads like a reset begun, going
book too tinre before adwlesrorwe,
before identity was differentiated
through dross

Wth consumers shying awoy frum
the prominent loges and branding
ef the go5 and OOs, the dee of
qeinter fuse is or the rise Handbag
brands such us Ma- rrsur Gouriol
are a grout euaniplo Its sieiplo
designs, made from solid oulored
bother wfh no risible loge
substantial hardware, bore boroem
‘moe hares’ oemrg edtorsarrd
fashienistas, Sirme Pheebe Philo
beoamw ereotiee direnter, Cisliew’s
pared-duws, loge-free handbags

been also heee widely nupiod;
tether than carrying eoertdesigrrer
branding, the efogonue u!the design
is its own statomeirt A spebesmue
fey Barnoys New Yerb said that this
treed ref louts, ‘wspmssiee through
details, eogunsye materwfn end
things that are nut so identifiable.’ In
this respect, fushion can be saidtu
hace rome full wrrlo

Interviewed by The Wushingten
Poe about this ‘MoGo’ emsemerL
Sarah Quinleir, head uf market
inrssghts fur MasterCard Adders
said: ‘We clearly nair see that peeplo
are riot wanting tu show their wealth
guiteseouesp’muuuefy’

Eeee rn China, wh’mh was
until recently synenymous ugh
naesyouuusnunsumption, raCes
hace nhairged While President
Xi’s onackdewn en oerrupt’we and

slowing eeunumy may aonuuet
for seem dachre in demand, there
is ecdenoe that newfy affhaant
Chinese are skewing signs uf “loge
fetiguw’ ‘What tomb maybe 20 tu
20 years ten consumars in the US,
fur the Chinese neesumers, it took
wely tmu er three years: said Qliuier
Abtae, global leader er fuoury at
Boewn Ceesuhieg Group,

Atom.’ Comnnwrdes y”
Cutewers F,ttWrtw e .w

SOiSttoruteccur a -

yqkcgwmrwetwecn -:: -

Aeni WE ES’5 FslliWnrer
2u14-tgrntlmrm a ,
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Hyrrtrrga & Narnatan

‘It’s a powerful means of communication
about the values of excellence and aesthetics
the brand shares’
Haraa Chandat Carra Foundation

PRESERVING
THE UNIQUE

Lusery ;adn brasds
s/tare thn:r slsrres

Wih nrahrrn anthy arid
narrative at hr heart of lunury.
it arm uarprue that Iaaary brand,

nhuud uunktv çrnnnranartrrtru

endeaunn Cartren Oven and
Prada have l I founded ewseums,
firs Lava Vaignu Fnarrdatinrr In Pant
nal dn,r5r:nd by Frank Onirry at
annenf at34 nOun

Mairy at hera brands’
denisran makers ate keen art
anteaters, Frarrçers Pinault whets
ran is CEO of Kerrng Oreup easer
Caere 2,000 narrteerparary art
panes irraladng ‘serb, by Piuassa,

Jeff Knees and Damien Hirat

Beards saab as Lean Vaean
haee lang entered into arl’atw
nellabaratwm, beau Bernard
Arrraah naled da new Feandatwe a
nelebratrne ef thu ertaaasnrrnle of
nnaeraity’ Carter Feandat’w
aba in Paris and designed by Jean
Nnaael. repreaerrsnnntempenary
eaistuwrthinthe dranrplrnes
ef painting, mVtvmeda art,
perfnrewrse art and phwtegraphy
General direeter HsmeChandha
says: ‘N’s a powerful means ef
aemnweieastee aheat the nakaes
ef esnellame and aesthetlea the
braed shares.’
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Hertagn & Narratve

Artists amd makcrc turin/arm canal geography
private collectors open their doors

tfwB,IbamvffeoC niyasucngthe
reaiieiishiybntwnnnthmeurninig
eta oartd.cbss institctiun and
the sonic ecacceccoipact en
ants’ is none coc,auvtrnssedcn
an,:irn’’ar.n’a!snaia InEiibam
S tie. i, roves frn in vt ten seeedir iy
nthenayrcsc bySPiTn.tuoin

the th,ea onataltar fry cpei na at
Cveaeiihenii Nianoun’ warn thai,
dhiertien its na,atrcctwn cast

The opening at the new Whitney
Museum 0t America,, Art in None
Yerbb doarntowo Meatpaohing
Detsiot, afar cry mn, the i,,sttutlenv
previous Madison Avenue loeaticm
ads as cant nmation eta det,ne,se
sh,h in the c’ty’s scoot geography
sonothirsg the New Serb hems
eaten has been decades coming
Bob Hurst ce-chairman at the
srosasern’s heard of trustees says he
hopes that the Whitney o4 spon
a uuhural d.mrmt at the hese of the
High Line

Oheir earty ootliees iv the realm
of rca! errate, artists, gaheries and
museums can he seee as vatalysts
for change in urhan geography
Even Jeff Keons, whe taps the
Aitrmt coil at the most valuable
lining US artists, having sold h’s

Balloori Deg fDnaegeY at
Christie’s in 2013 ten £58 d million,
is seemingly not iinnrosne, in May
2015 y was reported that he
ovoId haee to leave his Chehea
studio ton Hell’s Kechen as
oas released to rube renew ton
a eestded’af deoelepereet

lntnrnatioeaily the lot isorme
at ast cc soeiol ;oegraphy has
never beeo so relevant. In Eosr-m
the MAXXI Museum at XXI
Arts decgnod by Zaha Hudid is
necabvt’wsiairig the city’s Ftamin’w
praarter while in Mdaa, the
Pondaelesm Pioda has setup heem
on the ste at air old distilleey man
insdusthal eeighhenhood.

Sieve the first public shaming
of sham collection e Zor’nh in 2011,
the Nahe-ad Family - private dealers
said by Christopher Surge of
Christie’s no have scld mere onrbs
of art shan aobody alive tnday -

have established she Helly Nahmad
Gallery in Lendoic trs Los Angeles,
she ieeeesly opened Smad Museum
shooeasesthepyoatenotectioiiof
Eli and Edythe Broad and, oleog

__

5

THE MUSEUM AS
ATRENDCATALYST

The trend for sharingspcined oth the Fnaeh Gehry-designed In London, 2015 sac she opennig
by soviet media, is ecwmeoing Walt Disney Concert Hall, is hnlpiog of the Neopent Stneot Gallery
into the public realm, cirk psinane to reine’goratn the Downtown aiea Hooned cia tnio of converted
collectors shcwing cffthnir works Vmneiivii lisred buildings in Vavohali
Opening the dooss to a world Pnoate sallectorsnan play the £25 m,llwe gallerypreveens
preomusfy shnnuded in seonecy their pant iethe negenenaton of colincrives mm the private
high.psof.le eoh,baons, leans whele ansas. In Miami, Craig Roleos. eotessioe of Damon Host Reahons
to :otvrnatoeal insstutinns, and tim a real estate develeper, ml cohesIon have already dubbed the area
enorgome of oolleotiwe-gaten’ms and philenthmp’eL somlened his Vnhe, cod share ann clans her isa
are ironeasingly prevalent pnofessmnal and personal interests new residenl’al tooers, including

teomfeond Design Mami, He Aybon Mum Elms, dubbed the Jenga
purchased wonaheose heildiogs to Tecor. svb’oh oil bears apartnwnts
the nondoon Design DivInes end wish interiors designed by Donatella
censcaded designers such as Aison Vensaea pnced at opto £4 m.llmn.
Spoor, Holly Hunt and Peter Page to
neheoate. The lecale. none heno no
mere thee 120 galleries end ceealive
spaces, has heseem a boon0
deolisot’oo in ins onen right.
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HeritageS. Narrate

MARTYRS:
I ,. i,I

j’
Younger collectort engage with the
arts and share their passion

M ‘,t rian,t’n,srtonrnty
Inn ni tin[r asaet, into tanatind
vrentnmi,tn Ot pasenn This

amos miii to stint ri anrenth:ng

tisnycare paaa’miantety about
a,rd te be rot at oometh:uy tins
sane riwats wanted ado erthaut

r:naesnarty ha.a:g thu sass Being
a patron ettbentsnnables bernie
pats on in tin:: hnna mt eaty cr05505,

hsaabwiightt,rosper:a,bitimina
yimn:ingns, passiasis and a legacy
Art has niusys bonn nat touts a
paann;is:i.ntt:wiit anda retnbkn
eon n;nnrrtbatdentandatmnayn
nut at s en en p.pfy

Mmttannnals recognize this, and
oellectnne non thin emerging
deetwgnaphio among the casper-rich
bane agranted their eon acronym.
MARTYR5 lmiitennwt ant yietdeg
tosenuel. A younger gerrorarwrr ut
HN Win are irinesting thu ir weahh
in ant. ben often shewoat’ng it e
yabto planet hrrngir an to the
peeple’teanettndtogiso bank

Younger collectors are drawn
towards less tradennat mator,atn,
demlep swciai medsa retatieoshmps
..ith artists arid galleries, and

boy pienos with oh’nh theyfeot a
pntneoatattitrsty Thin is especially
tweet Chirese notlentore, who
the the fact that so many artIsts
are engaging with the huge sweet
ohanges seen it’ the nenetre

Just as it has influenced
tashne, snout media - Imetagnarn
in pantoatar has altered the
way that incurs onsteeets nine
censider, buy and sell art, in Aptit
2015, Pmrce Brennan nitited
etwtiee house Phif ips’s kendee
heedgaagen Pestrg a seite in
inert at Man Neosen’s Lacbheed
Lounge to he 164.0CC’ Icteonets.
the anton commented ‘Let the
tedding nemmewe.

Latnr that week the peon
beebe the node andion mnend
tot a design eigent selhrg fee 537
elbow Theagh Megan Nenmembe
et Philips weublrm’t make a dimes
correlation between maid media
lena and the price acb’ened. she
ted tha New Yutb Times. ‘Sinai a
serp eaeheg tate. we had phone
bidders, people bidding online,
and hone eas a tot efereitaeeet..
thanks, Pierne, ten the sheet mat’

Cethe adists’ side, aisibilgy
en secat media ear lead to brand
collaborations. while ineogram has
beneme an esreebat seWing tooL
Artist Ashley keegshete reneotly
told Vogue inanpestapaiirtirçarid
it edt sell bidote the paid is dry.’ and
she it ma hobbyist hot weeks settler
upwards of $30,000

Sop Denier Hiethisenwrr
Street Qatar0 LoAm
Atom freraauetnos’risrnrds’
PaGer. Santo. Beasty no Inn’ an
sLaonestrtnismaew,
IwPah,Lsann’tnnscenmC’s’a’
b:wao Crone Ptenic’k

Seoul mode eileen tom
the dissemination of eah:bit,nns,
news end gallery openings to a
mach wider endienne When the
Ateaanden MeQanen thee, Senagn
Beade epened in New York at the
Mattepeltan Museum. dAn and
later in Lnnden at the Vt,A, nenet
tnwda was landed with inside ewes
el its breathtaking displays. It is tm
ewemidenea that n heuame the
V&A’s mest seecesdid shoe
hr its history

The internet eanatso deepen
people’s eaperence of asS, with
gatleses able to display uctine
archine images dating back many
yeats At gertrude cc, the att
enniewnity neteerk is widening’
noons can sige up to attend
endnrnae tames

‘It’s nery i’eteretring to see
works tot upwards el St mittien
panted err testegnam tot sate: the
managnnet Nec York’s Nyrttans
Gallery, Daeetle Femst ted Vegae
‘Especially when you ma big
cethotens. hho Alberta Magtabi.
cemmentieg that ho wants
[to bray a pa:nting] eestte a iCto

rnd’lwnd eneji’
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Hortagn S Nnrratca

in a cify obsessed with movies
and awards, Hollywood is seeing the
rise of initiatives such as
tltc Green Carpet Challenge

A NEW BREED
OF CELEBRITY

Famous facas and social stars
spread thy sustarcability narratrva

Cclebnty cutuio a an
rmrcapablc radsy, aol cue uchictu
gOes hard n lucid wttu lacury
brand ouarbnturg caururacjccaurl
pa duct durcsloyuuunnt. liv icasiogly
sclaturtinv ate cinucririg Jr
eruu’rcnirucritahly csuucicuv ktcvtylc
cod awing to aducuto nthorsubavt
the baoetcsdwcrbin to cake the
world a boiler place

Model, actrecs cod TV boa
Angela Licdcall is reocwured icr
her creatice versatility Preciously
asboumledged icr her campcgns
for ioteroatucnalfashico houses such
as Chasel, Chriaiae Danced Louis
Vufttce, ft is we her mcrb as an
ucla envircrcrenulist aod welloess
aduwate that maker headlioec.

She isthetcueder and previdect
ci the Cclbge Pcundaticr, cc
orgaoiectior that promotes
cucuicabihity cod encircorneotallp
ccosuicus decisions arwog young
people. Linduall is iospired by
caheurtiofty luirig in the presert and
ccosciwsly culticatiog happiness
Per her, wellhoirg isa global
ccouersatico about find rig solutions
Set-care implies out colt caring for

ycurset physically acd spiritually, ft
clears tahing care of the world mc
lice in she observes In that spirit,
Lindccll hes desloned her henm ace
snaIl enc-sawtuary that she maker
asailable icr oucasiocal heahh
and wellbeing retreats,

lea citp cbsessed wfth mvvios
end awards, Hollywood is seeing the
rise of ioitiatices such as the Greeo
Caryat Chelloege. Championed by
Licia Piah, Green Carpet Challeoge
werbs with high-fashier brands,
macyet whwnr are represected
withio the city of Beverly Hills, to
create ethically pmdoued rod-
carpet lachs Actresc Emma Watsoc
recently ccmmatedto collaborating
wfth the Green Carpet Challenge
en her latest premotiocal tour

Elcewhera io Hollywood, Eetwrage
actor Adriao Greoier hes made
tiles and eurated aa eehihyicns en
the scbject ci niarinecenvercaticru,
Ed Begley Jr recently euade a reality
TV show based around his attenupt
te mabe his home encimomeotally
friendly, acd Jessica Alba’s The
Honest Ccorpasy end boob The
Henea Life are all about combining
basury wfth sustainability

Pughor eroyhesieirrg hew
sound media has emhedded itself
in lueury life end propagated
narratws, a sew type of wellbeing
erittepreneuris also emerging.
Australian Keyla Isces’s tibisi Body
YcuTuhe channel grew cvt ether
huge visibility en leaagram
139 million fcllawersl, while Cartlie
Turner’s eye-catching ynga peses
cc the ewdiom netted here TV
chew and bwnd paarwrships,
Similarly, the latest trends in heahhy
eatieg are emerging enliw via a new
breed of celebrity chefs. Bestselling
cwkbceb Deliciously Ella by
Ella Wccdward is basedeo her
successful vegan, gluten-free blag
ci the same same

Sec Lsh Sue Wowhcaid
ci tsl,vwvslo Tile
yutce, TwrsWeisco,s
Chr,stwksr Sew, ssentetfte
Cweee Least Chethogs
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Tuning out thu digital nurse
(ore hengrbln lsrnuryusperinecn

Perlreps the oltrmurn niricoul runt
tar lie cash-rub, inn poor +geul
natu.msrger-rornnUHNWu
topooll gm1. Warkegatcoinpctern
crab srnanphoonc unrrnt,rrillp ci’,
pnnerat’mn isccncoerrng larrncme
rutorrrretier their it can mentally
process, with steep deprruatrwrr a
growing problem

Longer working hears are leading
to eeepidem’m at tetgue, illness,
leo-keel pair end depress’wn. The
desire For d6’yeldetee is thus an
understandable response to rap’d
tenhnobg’oal progress.

The mod “Satr, in Pall the sanmd
language ol Theraoede Buddhism,
treesletes es “eriodlulness, e skill
honed by meditatienal esercicer
thet hr hepood words end synihels
Loourp norrsuerers are Inorossingly
seekirrg oat Sati-tectier, combining
true mirtholrress with the best
bespoke serc’oe At the mm Villa
Stephanie cpa in Badon-Baderr, the
wells ene embedded with copper
plates so that at the Ilickole

swrtoh, guests earn okstnunt
Wi-Fr or any ether nlnatrenie signals
permeating the air Atengrde that
nose1 concept, the od’sohool oaloe
el hespoke persons1 seroun runs
heed in heed A team ol therapists,
nutnmtieoists, trainors and eodics aini
to lit a alients reeds as snugly boy
say as a Saurle Bow suit

The $60,000 a meek Chalet
Lo Grand loss oIlers an Alpine
wilderness retreat milk sieriler lose
touches It is oil grd. hot hearts
its eass spring, moed.t,rod saunas
end 45’panel solarlarm The tape
Bros cue lodge in Costa Bins allen

chance to hike tkmogh lush,
unspoiled rairdoresk There is no
TV, internet or phene, hot cisitors
reneioe atmpmal hooguet ooarrkal
end oockthts aid spa treatments eno
aceilable, higklighting the loot thet,
akile tranquility end susteinekrlgy
are muoh-oelond. so ore tradrtrwnel
heme ceeilogs.

Hn’rn.r3a&Nimat,oc

‘SATI- FACTION’:
ESCAPE IN THE MOMENT

Mmcm P,eme

___

/4

iS ‘r --

—•

Ion larsiCheler La Grand cue
nMomnetrsnce
denom Bednmo si Lena yros lcdm
wPusirol,eenspCoysiloe
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Art wishic & Eeolucsity

ARTISANSHIP
& EXCLUSIVITY

The rolerittess ware hal technology
Is creating a dnsiin In setasisrc
rcmantc natwcr at ntt-sch.awt class
arid posiniisiiarce E.cinstsyr a a
Ira:: actclssssr and ida sucar ct
are seeking nut wmrsncrnt dnnrr
bespoke hninaoays and erada-to

Todays Iceanynastomer
expects the bespoke treatment,
wyh peadsnts eechasioe to contain
stores or locales. Loauey retailers
are lolling they castnme;s mess the
craters, clocking their shntcnr wrth
a curatnrh eye, and customizing
acoesseries to order In the host
restaurants, thereto increased
interest in clasec irrgnedosits,
lcng. Icrgotten recipes end 05cr

the practice of toraging toe food.

Artisanship and osctusiaitp
add cakae by creatog ebtects and
eaperiences with an emotmnal pull,
but how best to ashiece this balance
hotweoc the catting edgo with the
tried and testod?

Too Ton A k ens xi
Sok Fas5,assa e Cxhecn,x LA
AkonxLoea4 msdne
idDsnllask_ Pact T,nksaiPtO

Monteox An,ss tAt5
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Secret spaces, bespoke ewperien;ey,
limited-edition luxury end cureted crafts

—

aj

l

Wish digsal nnnanbni:nng and
e-onnnsnservo gnawing loans ihan
even tIne high-end luxury industry a
lindiing sew maaiic tnuenrnuni,uurv
and distribute ic products

Yet there Is also a tendency to
go bach to old-school precepts. Fan
example, the London neighborhood
wI Maytainalenie counts a donen
mnmbons’clubc, and private clubs
have opened nevectli in Benlin,
Singapore. Hong Kong and Istanbul
Secret, speabeasy-style bans, behind
closed doors are a way to travel
bach in time, where expert cocktails,
live ann and tailored suits are the
owem, Bocoily Hills aehiivwlndgen
this wyln the eoclusicc ban, £10,
tucbnd inside Montage gcvsnly Mills
Isetel There, those in the knew will
discocen none Macallon whisbim
nnrved in an intimate spaun, seating
lust 35 patrons

The cIte ane constantly on the
locknut Ion luxury hideouts and
places that aix nIl she beaten trash
that allow Ion eotnavsdinarp and
usigue aspeninnises. Octho
bOlt private yacht Tamarind you
can beach-hop anound R dx
Janaino; as Mauelwub Island
between India and Burma pou can
swim with a bO-pean-old elephant
while she aloremansivend Sanana
Camp oIlers lusuny tented
acvonsmvdatnon among Keinya’s
buffalo and macbays. UMNWIs
count these sacnei spaces, unqua
eoacepis and sailomd luouny

Mnighsnning tha xmphasis on
ecslusiuity, bnands van sustomiae
a client’s espenienvo Inum stone to
stone on seuvtsy tu vacetny wish
sentain pnodacss only auailoble to
pwsobasa through a llagship stone en
obseum pop-up lnBeuaslpMnlls,the
neupaning ol Jinnnny Chow’s Rodeo
Dniue bwutigue was cebbnalnd
with a limynd-ndyivn vassice ul she
bnand’s aenylic tandy clutch that
need, BLA M, BLA H, a ploy on the
abbreviations los Beuerly Mills ansd
Les Angeles Salcatore Fernaganno
ach’wund something siniilos in
2015 wlh she brand’s Rodeo Dccc
nooponiinng, niarbed by the launwh ol
a painul blasb and gold shoes with
uewndinating punse, exclusive to
Beverly Mills

- d

‘Cr nit

S

ttli
¼

Asvw Left’ Hsn&raftadixesirs Irs-n

OLD-SCHOOL H DEAWAYS
& A BESPOKE BUZZ lb

Hand-snsbadvbftsis at
Tb Nse Cratnsmen. tendon

The concept ol mnde toonden
is bey in sescesstally merging the
wonld olacsossonias wyb the luousy
sphere, and can be seen at Louis
Vuitton with suntow-ma& trunks
and wonognamming services,
Menmbs with a madn-tn-weasuna
etcher and Jimmy Choa which
allows consuwens to oustomiae
sha colons, tavtunes and linishes ol
sigsasuralootwaanat its Beverly
Mills store.

In London, exclusiue pep-up
The New Cnaltsmann now has a
permanent home ins Maylain It styles
itmllas a sIicb and bycks ceetuse
napnesnnting 22,000 sole teadens
and small studios wanulactuning
luxury goods The pnemises am
hallway between an nohibiton and
a shop, aiming to tell the stores
olthe indiudual makers, Its initial
two pep-up uentunxs pmvnd shone
was an appetite Ion bespoke luoury
goads and a desire to meet the
maker To ludher emyhasiae hew
ennbnd&d the digital world is cow
wyb annsannnh’ip, the LISm needed
to lounch the new stern bad all bean
raised thwagh onowdswuseing.
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Developing zilcngsidv
this grcreivg covscmusrniuvl
drtl5anship is a new gnncratiyc cf

chefs and restaurateurs fur whom
creating siwpfo yet delicince meals
from cvvraiiiable ingredients is the
uitirvvta priority

This revolutions happening at
all levelsof the eclieary world from

fg-tirnes Mmhelie-starmd Mate
Dcvasse, who has remooed meet
froni La Plaoa Athitode, concemed
by itsecvirooeievtal impact, to
Bouorly Hills Pressed Ju’mery, mheh
built its Central Valley uicieg facility
clam to the tydepoedent farms that
grow ys ingredients,

femaey vases this has lad to
the rediscovery of processes and
teeheiguesthet had seemingly
died out, flake foraying. at Keepers
House, Oliver Poytocs veinture
wehinn Landers Royal Academy,
foraging has tahoe era cam, aquatic
meaeieg, with sea vegetabfes
gathered from British shores cv the
meeu. cHew York celebrated chef
Dan Barher has created a working
fear season farm and educative
center just3D miles nedh of the vdp
at Blue Hill, Stone Barns, to educate
cititers aheut the egret of everyday
fcod choices.

The recently launched Sehe
Farmhouse in Osferdshire, UK.
goes eaoy further it has here
fauded for its effcrts to integrate the
commurty’s fend producers and
artisars intc its daily operations.
Its ambitiouscutieary program is
led by Mohef ir.ssarrnd chef Tem
Aiherns ohe has recruited an army
ef culinary eepods to everme the
er-site cuhivatier of ccer 5CC
digereecfrciys and cngetables They
smehe and cure their ewe meats and
fish, and eceetuaffy Aikeess aim
istasemeeelywhatme makeer
predcne ecrcelves.

Los Angeles hasalmays here
an inyocater in the merle of feed,
and it’s no surprise that the city’s new
generation has epened its share of
social media driuee pop-ups tetest
mm concepts or offer dirmrs new
eepedenees. An Tayemr’s accleimnd
restaurant Alma receetfy mtcrned
to hasting pep-up sercices,
its previous tiny premises had beer
hasting culinary starsfremectef
tewn, much lihe a nightehab patting
eisa Di set

At Curtis Stone’s eeelosiue
venue, Maude, a different seacueal
isqrediert is celebrated every
einvth. At Blysian, Rveara Jullapat
and Senckc Saba showcased
their heirleem grains with a series
ef eaclusive Sunday sasuices
Together they aha feunded the
Common Oneics Ceffeetiuete
hailo a community areaed aec’wet
grains, local feod and scsteisahility
Throughout the city a new

ganenat’wn is bringing bach the hest
esahssnwinchip iv tenevatiue settings

‘Ii
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CHEFS FIND
THE RIGHT BLEND

Rediycocyry of old fccltntques, am-nile
cafhi’afion and sociaf media-inspired ome-offs

Lcndbsevncedcas,rea
Maudemsu,,rwtBmeibitas SI’

A

Bottled ccci msde b0
Pressed ts,ven0 Baw’ly Hen
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The changtng landscape and behaviors of
UHN Wit. the ease with which we travel acrost the globe
and advances to technology area11 having a profound effect
on how luxury brandt behave ‘nan era cfLUXURY2O,
characterized by the rise of retail v-commerce, social media,
smart sen ices and wired welinens, what are the hallmarhs
of LUXURY3 0- the future of luxury?

7a —e9y, Remit1 HtIi. the Futun vt Luxuiy

CONCLUSION
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Experience & Brarrd Spaces Herrtage & Narrative

EXPERIENCE
& BRAND SPACES

Frr’ePop hUe, TeErpeesel
FLryrh p Steer Brands have
learnt hem theera ef pep-up
retailing te deunlep neperrential
spacer dedicated tetheirgeeds
and sereices Here, the enesumer
nan get hands-err, learn abeut
the yreduet arid irrteraet with
the maherr Such spaces make
nepeceecee rather than physical
ebtects the cern value prepesitwe
ler usury preeiders, they ant as
acemmuc’watier channel as much
as a retail eutle5 and can he made
te mange seamlessly wrtlr the
preednr’s rrrtnractrue elleriegs

!ivwear Renege
Men’s lurh’me spncdirrg has
beer eatperlermieg wemee’s Inc
lice years and men’s spending en
Issung accesserins is grewieg, tee,
As a resek, men’s lash’mrr breeds
are epeeieg staed’ateee stares,
such at Duehrll which is set te call
eat man’s ceucept steres efinrieg
members clubs, spas and
camening neems,

hr-v. iv open, U The Oerurrhrrr
Radwal lerward-tlrichers
are ceming te the lernlrentel
leading leeery brands, arrd lesery
perenyers seethe wedh in pursuing
cellaberatiens with artists. This is
patting mam calve arrd eceleeicgy
inte leeery geeds, while the brarrds
are paying heeb by suppertrcg
artistic endeaeers,

decerly Hrhle Hereis Lracrry
2,. ‘r In While Beverly

Hills earr he brawnIer paparaaai
and a leek el respect ler prreucy, the
city’s hetels are eciqeely discreet.
MactIp buihareced super-suites er
beegaleer, the yarn new enhancing
them efferwitlUcelebrity medy
sensices and accemnredatiecs

Ceileberalicirn d
Weed Partearahrpr Big-caere
eellaherat’wrrs and perteershiyr wittr
leaury brande are helping te add an
netra leenl al lean Artist-designed
carter and wall-ehesee retail
partners can make herds stand
eat and catalyze negeeeratice

4 Tr,’vr,r ;,.r.i,h. thve, -r Nerrrreera Fe NeGe, The Fashierr
A levee1 lueurgearrceeaist (‘iv’ A,r(: Tine Faehierr is geing
with ace’s desira lee preserairrg the threugh a trerrd len dressed-dawn,
Earths reseerces, Lace perasyers understated sinrpleay Pared-dewn,
mpatatiarr Inn using quality lasting age-Iran aecessnr’ms are letting
materials alleor buyers to censenre design de the talking, and there is
less All industries can eemply eeidaeee el censemars rejecting
with sustainable prirreiplea, and esert brardrng,
indeing so, tiog bernish their
brand’s repetatice. Fresererrrg The Unique

Lesery penceyers are apnrrnnrg
Picnic-C-rode Snurenne their ewe laurrdatinns te celebrate
Desigrmrs, ehels and lend nreaticrty and nerrrmunwate lurther
entreprnnaens are rndiseanering their brand’s aesthetic
eldteehniqees te gise an netra
layeref earratiue ta lasery gaads. The Tiuavu,rr As A Trmrd Catalyst
Eediscaserg elaN teehniqees and Maseems ear reioeigerate
materials Iced rntethn cestemer’s areas in much the same weg as
desire lernsclesierty artist-minded hetels. Precieesly

reticent prinate celleetars are
Fend A New Age starting teepee their ducrr te
lneahanian lend nexinmers share their celleetiens. The Brand
crc putting sustairrabiley inte maseem in Las Angeles, Neepert
practice SestainabiTty seeming StreetGallery in Lendun end Miami
arid saaserrality are the watekmerds Design Dittc’wt are eli esamyles aI
at the best leeecg restaurants, while. prruate parsicrr iraestmants being
in keeping with Lea Angeles’thirst used te catalyae erhen areas
for inrwcatinr, raw lend, juicing and
eegarr menus ace being gieerr the
lunacy trsatmarrt.

MARTYRs Sl,u eg Are Seerel
Cellenting art enables
the sepnr-ricktecaetribete te
their irrterests and create a legacy
Ynerger Mvllenrrials share the
neilneting baby, but era mane likely
te shemcasn it Social acedia has
enabled them testribe miatwnships
with artists end create a benz
areund their works

A Ness gmedCfCeiebrrty
Actors and newly lamaas
sac’el media stars are helping te
pepularies values eI sastairability
end wellbeing

Sarn-fancee Escape in The
Moment More resorts, helels
and spas are giving lusery traselers
the eppeeur’et te ge nIl-qrd, gisrng
them Ike space tube truly Sn the

HERITAGE
& NARRATIVE

The Seems Baarrt shea by
Aiseasger McCreae

an Lee dee a VitA Mr rer e’

Tee gargslsee Pcrcrar Celes Rwm
xc Tie itamdy H,lla thersi
Alnees Lee Access FsIIIW,rrsc
2OTitselicernsr
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BHCVB & Luxury 3.0

ARTISANSHIP
& EXCLUSIVITY

Old Snhad Hrdeawayr
A RecycLe Buzz Secret,
speakeasy-style spaces are
catering to the super-rich’s desire
for disoretioo and eoclusiofty Bigger
brands aro also tailoring their offers
in different cities tonreate buae
based or limrted editions.

Chefs P:nd Th- Y;h’ TYHA
The blest generation of chefs
are rediscovering processes such
as foraging, cahivatiwo, and smoking
and Ocring their own produce. The
best in artrsanship to an iotimato
setting oar create a gemaisefy
eremarable eaperieooe.

BHCVB
& LUXURY 3.0

In short, while achnowlodging
the importanoo of the digital offer,
boor yoooscmess oill continue to
seek oct original and aotherrt’o
eoperierwes that cant he seen or
bought online BHCVB has idertded
this fatase trend as LUXURY 30,
oherononcarrerc will revert bach
to old-wfwol norrnepts, such as
prroate members olobs, for re-tn
table eating, heritage crahsmarirhip
and bespoke tailoring,

LUXURY 30 is all about
prnoiding the amairit’es and
serv’oec consumers want in eoantly
the wat they want them Modern
losury porneyors mast fore the
digital with rho physical to create
mom immersioe brand eoperiernes
and customer jnsrreys.

It is also 000somptior
witlr a conscience: the calve
in LUXURY 30 goods is der iced
from superior oral tsmarrrhip, pluc
o pesihioe ierpant 00 society the
noern:cnity and the psyche. This
oeer approach is less ostrrirat’wos, H

is hosed on authenticity exclusivity
and baobsrory

Finally there is a strong opirit
of inter-disciplinary collaboration,
with herds reoogora:rrg tim cachet
ie nvmmisswsisg art fashion
braids pairing weh the art world
to laarwh their own mvsevms, aid
private colbetars sharing their
pass’wo irroestewots to natalyae
cdaroied areas.

LUXURY 30 is typbed by
preciders who team old-school
ealoes of artisasship and bespoke
sem’we wither immersioe
eopenienne end meaningful
earratice. This creates the hind
of lusorythat hoes iothe heart: ft
resenates once emotional boel
end stends the test oltiere.

Tr Rioter s,rrhher doni.ared
hr C heHors Lw an swd
Ahrm Cal:rsrnmarrern:ens
ig Nakaisri

en SnesnMwnmeftasertlri:ls
Hutre’ Heirs1 sisirress
siNce York Pdnnror Hors]
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