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STAFF REPORT

Meeting Date: February 5, 2013

To: Honorable Mayor & City Council

From: Megan Roach, Marketing & Economic Sustainability Manager~,

Subject: Citywide Wayfinding Signage Program

Attachments: 1. Presentation

INTRODUCTION

In March 2012 the City’s Small Business Task Force presented a report to the City
Council with recommendations to retain and attract businesses to Beverly Hills. As part
of that report, the Task Force recommended the City Council allocate funding to develop
a citywide wayfinding directional signage program for the City’s key commercial areas.

Currently, the City does not have a signage program that effectively directs visitors to
attractions in the City. An effective directional signage program provides an important
first impression of Beverly Hills by helping a person determine where they are, where
they want to go and how to go about getting there.

In addition, the Visitor Center at 9400 Santa Monica Blvd. has become the gateway into
the city for visitors from all over the world. One of the goals of the new wayfinding
program is to direct individuals to the Visitor Center to learn more about unique
experiences in Beverly Hills, including restaurants, hotels, shopping, and dining.

DISCUSSION

In 2011, the City engaged Follis Design to develop new directional signage for the Civic
Center campus. City staff felt it was important to maintain design consistency with the
Civic Center program so staff engaged Follis Design to develop design concepts for the
citywide signage program. The citywide wayfinding program includes pedestrian and
vehicular signs, as well as new visitor information signs for four City parking structures.

The wayfinding signage program is designed to meet the needs of visitors, residents and
businesses by enhancing visitors’ and locals’ ability to easily navigate the City’s
commercial areas and find desired destinations. The second program objective is to
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increase visitor awareness of the Visitor Center and other key points of interest in the
City’s business triangle.

Over the past several months, City and representatives from the Beverly Hills
Conference & Visitors Bureau (‘BHCVB’) met with Grant Follis, Principal of Follis Design,
to develop graphic sign images and sign locations for the wayfinding program. The sign
images and proposed locations are included in the presentation as Attachment No. 1 to
this report. Appropriate destinations for the signage were determined after a thorough
review of common destinations, iconic monuments, and restaurants. The destinations
on each sign vary depending on the sign location; however, they will be selected from
the following destinations list:

• Annenberg
• . Beverly Hills Sign

• Civic Center
• Department Stores (Wilshire)
• Restaurants (Beverly & Canon)
• Rodeo Drive
• South Beverly
• Visitor Center

In addition, there was a strong desire by the City and BHCVB to replace outdated visitor
information maps located in four of the City’s parking structures (Civic Center, La
Cienega, South Beverly, and 345 N. Beverly Drive). Follis Design has prepared a new
visitor information sign template, which includes a map and corresponding points of
interest. The sign template is included in the presentation attached to this report.

FISCAL IMPACT

The Fiscal Year 2012-13 Capital Improvement Program Budget includes CIP No. 939
‘Small Business Streetscape’, which includes a total budget this fiscal year of $340,000,
with $200,000 specifically earmarked for the citywide wayfinding signage program.

RECOMMENDATION

Staff recommends that the City Council approve the wayfinding signage design
concepts. Staff would then prepare the design specifications package and return to the
City Council for approval. The design documents would be used to acquire bid
proposals for the fabrication and installation of the signage.

V Mahdi Aluzri
Approved By
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Citywide Wayfinding Signage Program

February 5, 2013
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• Follow up on Small Business Task Force recommendation

Currently, Beverly Hills does not have a wayfinding program
that effectively directs visitors to attractions in City

• Need for signage to direct people to Visitor Center

• Funding available in FY 2012/13 CIP Budget

Background
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• Effective directional signs or

— Help a person know where they are

— Where they want to go

— How to go about getting there

• Provides an important first impression of Beverly Hills

— Attractive

— Functional

r
Ba~kground

‘wayfinding’ systems
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• Many tourist destinations have effective signage programs

- Miami

— Newport Beach

— Napa



• Enhance visitors’ and locals’ ability to easily navigate the
City’s commercial areas and find desired destinations

• Direct individuals to Visitor Center and other key points of
interest in City’s business triangle

• Raise community and visitor awareness of Visitor Center
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• City staff engaged Follis Design to develop design concepts

— Pedestrian, vehicular and visitor information signage

— Design consistency with Civic Center campus

• Input from Conference & Visitors Bureau

• Destinations Selection Process

— Common destinations

— Iconic monuments

— Restaurants
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• Annenberg
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• Beverly Hills

• Civic Center

Sign

• Department Stores (Wilshire)

• Restaurants (Beverly & Canon)

• Rodeo Drive

• South Beverly

• Visitor Center
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Replace outdated visitor signs in 4 City parking structures

— Civic Center

— La Cienega

— South Beverly

— 345 N. Beverly Drive (Williams Sonoma lot)
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Existing Visitor Sign
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Next Steps

• Seeking Council approval on design concepts

• Develop design specifications package

• Bid project

• Seek Council approval on design and constr
award

• Sign fabrication and installation

uction
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Questions




