CBH - City Council Study Session 11/18/2008

CITY OF BEVERLY HILLS
STAFF REPORT

Meeting Date: November 18, 2008

To: Honorable Mayor & City Council

From: Dr. Scott G. Miller, CFQ / Director of Administrative Services
Cheryl Friedling, Deputy City Manager
Mark Brower, Senior Management Analyst

Subject: Potential Revenue Generating Measures for March 3, 2009 Ballot

Attachments:  Survey Questionnaires
Overview — True North Research

INTRODUCTION

Council asked City staff to identify several tax code and revenue-generating options that
merit further review and evaluation on the part of the City Council. At the Council’s
meeting of August 19, 2008 staff presented numerous options and was directed to
present specific initiatives to the Council for possible placement on the March 3, 2009
municipal electoral ballot. The submission deadline to include an item on the March 3,
2008 election is December 5, 2008.

Certain of these initiatives would provide the City with enhanced General Fund revenue
to support City services, particularly in a time of a) uncertain economic conditions, b)
possible declining revenues and c) increasing costs for materials and services.

In certain situations, the City lags behind adjacent cities in modernizing tax or revenue
rates on a predictable basis. For example, certain business license tax rates have not
been updated for 13 years, while the last significant update of the Oil Extraction Tax was
conducted in 1977, when oil sold for $15/barrel. Since then, oil prices have risen 400%
(based upon oil selling for $60 per barrel).

In other areas, it is prudent to revise City tax codes tfo reflect contemporary realities in an

evolving business climate. This is particularly relevant in the professional services
sector as it relates to business tax rates.
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Several revenue options were reviewed for further action. The criteria used by staff to
evaluate these included: a) potential revenue to be derived and b) potential for voter
approval on the March 3, 2009 electoral baliot.

Two revenue measure options seem most likely to achieve these dual goals:

1. Business Tax Modifications

>

Oil Extraction Tax - Modify existing tax on oil companies based upon the oil
extracted from the City of Beverly Hills;

B. Business Tax Code Modifications — Modernize tax rate for business services and
professional services;

C. Commercial Parking Tax — Institute a tax on businesses that operate off-street
(non-City) parking facilities.

2. Utility Users Tax

Institute a tax on the consumption of utilities, including gas, electricity or
telecommunications charges, with a possible exemption for low-income residents.

DISCUSSION

Survey Research Initiative

Recognizing the need to have information on taxpayer sentiment for these revenue
options, a professional survey research organization was retained.

The City retained Dr. Timothy McLarney of True North Research to design and
implement a scientific survey to measure the values, perceptions, priorities and concerns
of Beverly Hills residents. Dr. McLarney has designed and conducted approximately
200 revenue measure feasibility studies for public sector clients. Of the measures that
have gone to ballot based on Dr. McLarney's recommendations, more than 90% have
been successful.

Telephonic surveys of 400 Beverly Hilis residents took place from November 6 through
November 13, 2008. These surveys measured voter support and opposition to these
revenue generating measures.
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Survey Conclusions

Each proposed measure is listed below, indicating potential revenue and corresponding
voter support ievels:

Potential Annuat
Measure . Revenue
UUT {6% Business / 4% Residential} $7.4 Million
{6% Business / 3% Residential) $5.9 Milfion
{6% Business / 2% Residential) $4.4 Miliion
Combined Business Tax Changes $5.2 - $7.2 Million
Qil Extraction Tax $1.2 Million
Cormercial Parking Tax $2.0 - 54.0 Million
Business License / Modify Class A& C $2.0 Million

Key survey findings as presented by True North Research are the following:

* Maintaining city service levels is one of the most important issues facing the
community. The vast majority of Beverly Hills voters consider maintaining city
service levels to be the highest issue in the community (86%) - substantially more
important than the issue of preventing local tax increases (52%).

o The Business Tax Modifications option has the highest likelihood of voter approval.
Although initial support for the business tax modifications measure was modest
(48%), once voters developed a better understanding of each component of the
proposed measure — and understood how funds would benefit the community —
support climbed to 65%. Furthermore, after being exposed to opposition arguments,
support remained well above the simpie majority required (59%).

o A Utility Users Tax (UUT) Initial support for the UUT measure was 43%,
approximately 7% less of the majority required for passage. Furthermore, unlike the
patterns found with the business tax modifications measure, voters’ opinions about
the proposed UUT measure changed little with the introduction of additional
information about the measure during the course of the survey (46%).

o Finally, it is worth noting that support for a particular ballot measure is often impacted
by the other measures presented on the same ballot. By way of example, even if
both the business tax modifications and UUT measures were supported by a simple
majority of voters when considered separately, multiple ballot measures often result
in vote-splitting behavior, jeopardizing a favorable outcome for each individual
measure.

FISCAL IMPACT

The revenue-generating potential for these initiatives, should they be authorized by the
Council for placement on the March 3, 2009 municipal ballot (and receive 50% + 1
support for passage) ranges from $1.2 million annually to $7.4 million annually.

Projected annual revenues are listed in the chart above, adjacent to the specific revenue
measure,
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RECOMMENDATION

Based on the survey research findings, the City Council may want to select from among

the following options for possible placement of a ballot measure(s) on the March 3, 2009
ballot. The survey findings and ballot measure options were presented to the Audit and

Finance Liaison Committee on November 12, 2008 as follows:

1. Business Tax Modifications — Survey results indicate the highest potential
approval rating (59%) for a combined ballot measure that includes
a) modifications to the existing oil extraction tax, b) modernizing the City’s tax
code (related to Class A and C businesses) and c¢) instituting a tax on off-street
commercial parking businesses.

2. Utility Users Tax — Residential support for a new Utility Users Tax ranges from
46% - 52%. This tax would be based upon gas, electricity and
telecommunications usage, and may include an exemption for low-income
residents.

3. Both — Both of these measures could be placed on the March 3, 2009 ballot.

4. Neither — The City Council could decide not to place any measure on the March
3, 2009 ballot.

MY

Scott G. Miller
Approved By
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Business Tax Modifications Survey Results
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City of Beverly Hills
Biz License Tax Survey
Final Toplines (200 respondents)

STRATEGIES November 2008

Hi, may | please speak to _____. My name is _____ , and I'm calling on behalf of TNR, an
independent public opinion research firm. We're conducting a survey of voters about
important issues in Beverly Hills and I’d like to get your opinions. :
If needed: This is a survey about important issues in the City of Beverly Hills. I'm NOT trying
to sell anything and { won’t ask for a donation.

If needed: The survey should take about 10 minutes to complete.

If needed: If now is not a convenient time, can you let me know a better time so | can call
back?

If the person asks why you need to speak to the listed person or if they ask to participate
instead, explain: for statistical purposes, at this time the survey must only be completed by
this particutar individual.

If the person says they are an elected official or is somehow associated with the survey,
politely explain that this survey is designed to measure the opinions of those not closely
associated with the study, thank them for their time, and terminate the interview.

I'd like to begin by asking you a few questions about what it is like to live in your community.

1 | Less than 1 year 1%
2 | 1to4vyears 18%
3 | 51to9vyears 13%
4 {10to 14 years 11%
5 | 15 years or longer 57%
99 | Refused 0%

portan important, porian

5| LE|EE|SE| ¢ 3

Randomize S5 | §5| 85| 8§ 2 3

=31 >0 cEc 5o =3 O

o E E| QE | =E = &

A | Reducing traffic congestion 38% | 36% | 19% | 5% 2% 1%
B | Limiting growth and development 18% | 22% | 32% | 25% 1% 2%
C | Maintaining local streets and roads 31% | 52% | 15% | 1% 0% 0%
D | Preserving open space and nature lands 26% | 42% | 27% | 4% 1% 0%

True North Research, Inc. © 2008 Page 1
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Beverly Hills Business Tax Survey November 2008
E | Improving public safety 31% | 45% | 16% | 6% 2% 0%
F | Maintaining local property values 36% | 40% | 14% | 10% | 1% 0%
G | Preventing local tax increases 19% | 33% 1 31% | 13% | 3% 9%
Maintaining the quality of services provided
H by the Ci_ty _ 42% |+ 44% | 13% | 1% 0% 0%
| xi?llsntammg the prestige and image of Beverly 20% | 38% | 30% | 11% | 1% 0%

Let me read you a summary of the measure:

Like many cities in California, Beverly Hills is facing some difficult choices due to a poor
economy and increasing costs. Based on economic forecasts for the next 4 to 8 years, the
City is expecting budget shortfalls. In order to avoid cutting services, some residents have
suggested that the City allow voters the option of supporting a local tax measure.

1 | Definitely yes | 2.0%. | Skip to Q5
2 | Probably yes 28% Skip to Q5
3 | Probably no 13% Ask Q4
4 1 Definitely no 17% Ask Q4
98 | Not sure 20% Ask Q4
99 | Refused 2% Skip to Q5

Not sure 24%
Need more information 22%
Taxes already too high 20%
Wasteful / Poor budgeting 6%
Hurts local businesses, residents 6%
Measure too vague 5%
Money should come from other source 4%
No specific reason 3%
Measure too expensive 3%
Measure not necessary 3%
Refused 2%
Other (unigue responses) 1%

True North Research, Inc. © 2008

Page 2
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November 2008

el 3| 32lsg| 2| 3
Randomize E 8| =8| 52| EQ z E
TR 23 o 2 k!
o vy o W 0 (@] fat O =z o
The City currently taxes oil companies a flat
rate per barrel for oil that is extracted from
A | wells inside or outside the City. This measure | 40% | 31% | 4% | 10% | 14% | 1%
will change the tax so that it is based on the
price of oil.
The City does not currently tax businesses
that operate commercial parking garages or
B | parking lots. This measure will establish a 37% | 23% | 9% | 22% | 8% 1%
10% tax on the money businesses are making
by charging for parking.
Businesses that provide professional services
currently pay a flat-fee tax to the City based
C | on the number of employees they have. This 33% § 25% [ 12% | 16% | 13% | 1%
measure will change the tax so that it is
based on the gross receipts of a business.

been discussing.

What I'd like to do now is tell you what some people are saying about the measure we've

Randomize

Very
convincing

Somewhat
convincing

Not at alf
convincing

Do not
helieve

Not sure

Refused

This measure is designed to make Beverly
Hills’ policies consistent with those in other
A | cities. Many nearby cities already tax

commercial parking structures and base their
tax on professional services on gross
receipts.

27%

42%

23%

5%

1%

There will be a clear system of accountability
B | including independent audits to ensure that
the money is spent properly.

30%

39%

24%

4%

2%

1%

All money raised by this measure will be
spent locally to maintain the quality of

C | services in our community. It cannot be taken
away by politicians in Sacramento or be used
for other purposes.

43%

31%

4%

5%

3%

%

True North Research, Inc. © 2008
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Beverly Hills Business Tax Survey November 2008

By keeping the City safe, clean and well-
D | maintained, this measure will help protect 37% | 40% | 19% | 2% 1%
property values.

0%

The City's flat-fee tax per barrel of oil has not

increased in over 30 years. The price of oil

g | has increased by 900 Fercent during this
time. This measure will link the tax on oil

extraction to the price of oil, which will

55% | 28% | 9% 3% 4%

%enerate a lot more money for city services.

If this measure is approved by voters, the tax
F | rates cannot be increased later or extended 35% | 37% | 18% | 4% 4%
without voter approval.

1%

By maintaining the high level of services

G provided by the City, this measure will help
protect our quality of life and keep Beverly

Hills a special place to live.

37% | 35% | 20% | 5% 2%

0%

Many successful businesses are making

millions of dollars drawing customers into

H Beverly Hills, which puts a strain on our roads
and other infrastructure. This measure will

make sure they pay their fair share for the

public facilities and services they are using.

35% | 34% | 23% | 3% 5%

1%

This measure will make the business tax
policies in the City a lot fairer. The amount of
| | taxes a business pays will be based on the 38% | 37% | 16% | 3% 5%
money it makes, not the number of
employees it has.

1%

The City is facing significant reductions in
revenue due to the current economy. Without
) this measure, the City will be forced to cut

back on many city services, inctuding public
safety, street maintenance, parks and
recreation, and senior services.

32% | 32% | 22% | 10% | 3%

1%

Sometimes people change their mind about a measure once they have more information
a?out it. Now that you have heard & bit more about the measure, let me read you a summary
of it again

. jould res/ny .
1 | Definitely yes 32%
2 | Probably yes 33%
3 | Probably no 8%
4 | Definitely no 14%
98 | Not sure 13%
99 | Refused 0%

True North Research, Inc. © 2008
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Beverly Hills Business Tax Survey November 2008

Next, let me tell you what opponents of the measure are saying.

Randomize

Very
convincing
Somewhat
convincing

Not at all
convincing
Do not
believe
Not sure
Refused

Local businesses are having a hard time

A making ends meet with the econemy going
into a recession. Now is NOT the time to be

raising their taxes.

The City government can't be trusted with

B | this tax. They will mismanage the money or 22% | 24% ¢ 42% 7% 3% 1%

spend it on their own pet projects.

Local businesses are already being heavily

¢ | taxed by the federal government, state
government, and the City. It's not fair to raise

their taxes again.

p | Raising business taxes will hurt our local
economy and eliminate jobs in the City,

This measure is unfair because it can be

E | passed with just a 50% vote instead of the 22% | 27% | 42% 3% 6% 1%

usual two-thirds requirement.

37% | 38% | 20% | 4% 1% 1%

27% | 34% | 33% | 3% 1% 1%

26% | 35% { 30% | 7% 2% | 0%

Now that you have heard more about the measure, let me read you a summary of it one more
time.

1 | Definitely yes 26%
2 | Probably yes 33%
3 | Probably no 8%
Definitely no 20%
98 | Not sure 12%
99 | Refused 0%
True North Research, Inc. © 2008 Page 5
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Beverly Hills Business Tax Survey November 2008

.strircture irectly taxing the people who p
1 Tax the business operating the 570
structure
Tax the people who park in the
2 structure 21%
3 | Support both / No preference 6%
4 | Don't like either approach 12%
98 | Not sure 9%
99 | Refused 1%

Thank you s0 much for your participation. | have just a few background guestions for
statistical purposes.

1 Own 63%
2 | Rent 37%
99 | Refused 1%

1 | Betached single family home 47%.
2 | Apartment 32%
3 | Condominium 15%
4 | Townhome 5%
99 | Refused 1%

T | Yes 15%
2 | No 84%
99 | Refused 1%
True North Research, Inc. © 2008 Page &6
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Beverly Hills Business Tax Survey November 2008

... . ,aaéﬁ%ww%%
1
2 | Female
W%%ﬁg@%&jﬂ?%w 5 %z%w

Pat g«; : .,_‘
1 | Democrat | 60%
2 | Republican 24%
3 | Other . 2%
4

. . |

1 18to 28 9%,
2 130to 39 11%
3 |40t049 15%
4 |50to64 28%
5 |65 orolder 20%
99 | Not Coded 89

1 28%
2 | 2004 to 2001 25%
3 | 2000 t0 1997 13%
4 [ 1996101990 10%
5 | Before 1990 24%

1. Si; - e , v
2 | Dual bem 21%
3 | Single Rep 11%
4 | Dual Rep 8%
5 | Single Other 10%
6 | Dual Other 3%
7 | Bem & Rep 8%
True North Research, Inc. © 2008 Page 7
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Beverly Hills Business Tax Survey November 2008

8 | Dem & Other 6%
9 | Rep & Other 1%

ile
e . . .
| VotngHisto

, - - ( &’%ﬁ%ﬁ’\@ﬁ
e 0y i - - g -
= . = .

True North Research, Inc. © 2008 Page 8
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Utility Users Tax Survey Results
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City of Beverly Hills

Utility Users Tax Survey

Final Toplines (200 respondents)
November 2008

%J:‘rr\RUENORTH
R E S EARCH

Hi, may | please speak to _ My name is _ , and I'm calling on behalf of TNR, an
independent public opinion research firm. We're conducting a survey of voters about
important issues in Beverly Hills and I'd like to get your opinions. -
If needed: This is a survey about important issues in the City of Beverly Hills. I'm NOT trying
to sell anything and | won't ask for a donation.

If needed: The survey should take about 10 minutes to complete.

If needed: if now is not a convenient time, can you let me know a better time so | can call
back?

If the person asks why you need to speak to the listed person or if they ask to participate

instead, explain: For statistical purposes, at this time the survey must only be completed by
this particular individual.

If the person says they are an elected official or is somehow associated with the survey,
politely explain that this survey is designed to measure the opinions of those not closely
associated with the study, thank them for their time, and terminate the interview.

I'd like to begﬁin by asking you a few questions about what it is like to live in your community.

1 | Less than T year 0%
2 | 1to4years 18%
3 | 5to0 9 years T 4%
4 [10to 14 years 11%
5 | 15 years or longer 56%
99 | Refused 1%

35 LE|EE| 5] ¢ | =

3 P pua prd

Randomize 55 55 g5 s g - 3

s a > a EQ b o o @

& E E| 38| 2E = o

A | Reducing traffic congestion 35% | 38% | 23% | 4% Q% 0%

B | Limiting growth and development 16% | 27% | 34% | 21% | 2% 0%

C | Maintaining local streets and roads 33% | 53% | 15% | 0% 0% 0%

D | Preserving open space and nature lands 24% | 38% | 31% | 5% 2% 0%
True North Research, Inc. © 2008 Page 1
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Beverly Hills UUT Survey November 2008
E | Improving public safety 27% | 47% | 22% | 4% 0% 0%
F | Maintaining local property values 33% | 42% | 15% | 8% 2% 0%
G | Preventing local tax increases 219 | 31% | 36% | 10% | 3% 0%
Maintaining the quality of services provided
H by the City 31% | 55% | 13% 0% 0% 0%
I %ielt;gtammg the prestige and image of Beverly sa% | 37% | 26% | 13% | 0% 0%

Like many cities in California, Beverly Hills is facing some difficult choices due to a poor
economy and increasing costs. Based on economic forecasts for the next 4 to 8 years, the
City is expecting budget shortfalls. In order to avoid cutting services, some residents have
suggested that the City allow voters the optlon of supporting a local tax measure.

1 | Definitely yes 10% Skip to Q5
2 | Probably yes 24% Skip to Q5
3 | Probably no 12% Ask Q4
4 | Definitely no 33% Ask Q4
98 | Not sure 12% Ask Q4
99 | Refused 0% Skip to Q5

Taxes already too high 33%
Need more information 13%
City can get money elsewhere 11%
Wasteful / Poor budgeting 10%
City will not do what it promises 9%
Measure is 100 expensive 7%
Not sure 6%
No specific reason 5%
True North Research, Inc. © 2008 Page 2
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November 2008

Do not believe it is necessary 3%
Do not understand the measure 1%
1%

Education should be priority

Read in éequénéé st&rtfh_q with the ]hig!iaeét rate (A), then the next highest (B), and so on. If

respondent says ‘definitely ves’, record ‘definitely yves' for all LOWER rates and
go to Section 5.

= = = = ® -

2.l Bn| 8 e 3 g

Ask in Order g | 8g | 32| 8 o 2

g g 2 ‘5 o Q

[a) o o =l 2z 24

A | 4 percent 19% | 21% | 10% | 35% | 14% | 1%
B | 3 percent 24% | 22% ] 9% | 32% | 14% | 0%
C | 2 paercent 31% | 21% | 5% | 29% | 14% | 0%

= | E, 18323 ¢ 3
Randomize 21 s 58| g8 | @ “
28 E £Ea | 5o 8 b
&f 8 8 o n © b4 e
Provide police services, including crime
A | prevention, investigations, and quick 57% 1 23% | 4% 7% 8% 1%
emaeargency responses
B | Prevent gang activity and drug-related crimes | 39% | 27% | 12% | 15% | 7% 0%
Provide fire services, including emergency
C | response, fire prevention, and paramedic 60% | 19% | 6% 6% 8% 1%
services
p | Keep pu_bllg areas and landscapes clean and a0 | 38% | 6% | 10% | 6% 0%
well-maintained
E | Remove graffiti 34% | 31% ] 10% | 13% | 12% | 1%
F | Pave, maintain and repair local streets 48% | 37% | 6% 7% 2% 0%
G | Provide parks and recreation programs 27% | 41% 1 119% | 14% | 7% 0%
H | Provide senior services 31% | 37% | 9% 9% | 14% | 2%
True North Research, Inc. © 2008 Page 3
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Beverly Hills UUT Survey November 2008

! | Provide youth programs 36% | 36% | 12% 9% 7%

1%

} | Provide library services 36% | 36% | 12% | 9% 7%

1%

Provide sustainable energy, conservation and
K recycling programs 38% | 33% | 7% | 13% | 8%

1%

What I'd like to do now is tell you what some people are saying about the measure we've
been discussing.

Randomize

Very
convincing
Somewhat
convincing

Not at ali
convincing
Do not
believe
Not sure

Refused

When you need emergency care, you need it
fast. Minutes count in these situations. This
A | measure will ensure that we have enough 40% | 30% | 24% | 4% 3%
police officers, firefighters and paramedics so
that they can respond quickly to emergencies.

Tnere will be a clear system of accountability
B | including independent audits to ensure that 33% | 35% | 22% | 8% 2%
the money is spent properly.

0%

All money raised by this measure will be
spent locally to maintain the quality of
C | services in our community. It cannot be taken | 43% | 35% | 15% | 5% 2%
away by politicians in Sacramento or be used
for other purposes.

0%

By keeping the City safe, clean and well-
D | maintained, this measure will help protect 32% | 38% | 25% | 3% 2%
property values.

0%

More than 150 cities in California inciuding
g | many of our neéahbors already have Utility

Users’ Taxes to help pay for essential city
services.

14% | 34% | 41% | 3% 9%

0%

If this measure is approved by voters, the tax
F | rate cannot be increased later or extended 33% | 28% | 28% | 7% 4%
without voter approval.

0%

By maintaining the high level of services

G provided by the City, this measure will help
protect our quality of life and keep Beverly

Hills a special place to live.

35% | 33% | 27% | 4% 2%

0%

The measure will provide an exemption for
H qualified seniors. We do not want the

measure to be a burden to those on fixed
incomes.

31% | 35% | 27% | 4% 4%

0%

| This measure is a small price to pay in order

to keep our City safe and well-maintained. 23% | 36% | 32% | % 3%

0%

The City is facing significant reductions in
revenue due to the current economy. Without
J this measure, the City will be forced to cut

back on many city services, including public
safety, street maintenance, parks and
recreation, and senior services.

21% | 37% | 31% | 7% 4%

0%

True North Research, Inc. © 2008
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Beverly Hills UUT Survey November 2008

This measure will allow the City to keep up

with basic repairs and maintenance to streets

K | and public facilities. If we don't take care of it | 31% | 38% | 24% | 4% 3
now, it will be a lot more expensive to repair

in the future. .

Much of the money raised by this measure '

L | will come from local businesses, which 24% | 35% | 31% | 6% 49 0%
reduces the tax burden placed on residents,

R

0%

Sometimes people change their mind about a measure once they have more information

a?c_)ut it. Now that you have heard a bit more about the measure, let me read you a summary
of it again.

1 | Definitely yes 18%
2 | Probably yes 22%
3 | Probably no 12%
4 | Definitely no 34%
98 | Not sure 14%
99 | Refused 0%

g‘ E g = g P s o
Randomize ceg| 32| %E| 23 @ 2
>z | E2 | 82| 8% | & T
glag}=zg| " = | *
People azhe I;:av;!ng a hard timehmait.lking ends
meet with the housing crisis, high gas prices, o N
A and the economy going into a recession. Now 42% | 30% | 25% | 2% 2% 0%
is NOT the time to be raising taxes.

True North Research, Inc. © 2008 Page 5
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November 2008

The City government can’t be trusted with
B | this tax. They will mismanage the money or
spend it on their own pet projects.

28%

32%

31%

6%

3%

0%

It's not fair for the City to tax gas, water or
C | electricity. These.are essential household
items that people have to use.

33%

32%

31%

3%

0%

This measure is a blank check. There is no
D | way to ensure the CitY spends the money on
what they say they will.

37%

32%

23%

3%

ar
/0

0%

This measure is unfair because it can be
E | passed with just a 50% vote instead of the
usual two-thirds requirement.

30%

24%

30%

4%

12%

0%

Now that you have heard more about the measure, let me read you a summary of it one more
time. '

Definitely yes

1 Skip to D1
2 | Probably yes 25% Skip to D1
3 | Probably no 11% Ask Q11
4 | Definitely no 31% Ask Q11
98 | Not sure 12% Ask Q11
99 | Refused 2% Skip to D1

spondents shiowr
1 | Definitely yes 1% Skip to D1
2 | Probably yes 1% Skip to D1
3 | Probably no 109% Ask Q12
4 | Definitely no 30% Ask Q12
98 | Not sure 11% Ask Qi2
99 | Refused 1% Skip to D1

True North Research, Inc. © 2008
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Beverly Hilis UUT Survey November 2008

1

2 | Probably yes 7%
3 | Probably no 6%
4 | Definitely no 28%
98 | Not sure 10%
99 | Refused 0%

Thank you so much for your participation. | have just a few background questions for
statistical purposes.

Own 69%
2 | Rent 26%
99 | Refused 5%

1 | Detached single family home 61%
2 | Apartment 23%
3 | Condominium 9%
4 | Townhome 3%
99 | Refused 4%

1 Yes 12%
2 | No 84%
99 | Refused 3%

2 | Female 55%

True North Research, Inc. © 2008 Page 7
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9 | Rep & Other 3%
0 | Mixed (Dem + Rep + Other) 2%
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TRUE NORTH RESEARCH

True North is a full-service survey research firm that is dedicated to providing
public agencies with a clear understanding of the values, perceptions, priorities
and concerns of their residents and voters. Through designing and implementing
scientific surveys, focus groups and one-on-one interviews, as well as expert
interpretation of the findings, True North helps its clients to move with confidence
when making strategic decisions in a variety of areas—such as planning, policy
evaluation, performance management, organizational development, establishing
fiscal priorities, passing revenue measures, and developing effective public
information campaigns.

True North's principals (Dr. MclLarney and Mr. Sarles) have designed and
conducted over 500 survey research studies for public agencies—including more
than 250 studies for California municipalities and special districts.

Cities for which Dr. McLarney and Mr. Sarles have personally designed and
conducted survey research studies include the cities of Agoura Hills, Aliso Vigjo,
Anaheim, Azusa, Beverly Hills, Brea, Burbank, Campbell, Cerritos, Chino,
Claremont, Clayton, Costa Mesa, Dana Point, El Cajon, Encinitas, Folsom,
Fontana, Fremont, Gilroy, Glendale, Half Moon Bay, Hesperia, Huntington
Beach, Irvine, La Canada-Flintridge, Laguna Beach, Laguna Niguel, Lake Forest,
La Mesa, Lathrop, La Verne, Lompoc, Long Beach, Los Gatos, Malibu,
Manhattan Beach, Mission Viejo, Moorpark, Murrieta, Newport Beach, Norwalk,
Oxnard, Palmdale, Pico Rivera, Port Hueneme, Rancho Palos Verdes, Rancho
Santa Margarita, Redondo Beach, Riverside, Rocklin, San Carlos, San
Clemente, San Diego, San Gabriel, San Jose, San Marino, Santa Clarita, Santa
Monica, Temecula, Truckee, Upland, San Buenaventura, Westlake Village,
Watsonville, West Hollywood, Whittier and Yorba Linda.

Dr. McLarney has also designed and conducted approximately 200 revenue
measure feasibility studies for public sector clients that captured the pieces of
information needed for estimating the feasibility of a measure and identifying how
best to package the measure for success. Of the measures that have gone to
ballot based on Dr. MclLarney’'s recommendation, more than 90% have been
successful. In total, the research that Dr. McLarney has conducted has led to
over $19 billion in successful local revenue measures.
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